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Editor Speech of IC - BTI 2018 

International Conference is the 7th international interdisciplinary peer reviewed 

conference which publishes works of the scientists as well as practitionersi n the area 

where UBT is active in Education, Research and Development.  

The UBT aims to implement an integrated strategy to establish itself as an 

internationally competitive, research-intensive institution, committed to the transfer of 

knowledge and the provision of a world-class education to the most talented students 

from all backgrounds. It is delivering different courses in science, management and 

technology.  

This year we celebrate the 17th Years Anniversary. 

The main perspective of the conference is to connect the scientists and practitioners 

from different disciplines in the same place and make them be aware of the recent 

advancements in different research fields, and provide them with a unique forum to 

share their experiences. It is also the place to support the new academic staff for doing 

research and publish their work in international standard level. 

This conference consists of sub conferences in different fields: 

- Management, Business and Economics 

- Humanities and Social Sciences (Law, Political Sciences, Media and 

Communications) 

- Computer Science and Information Systems 

- Mechatronics, Robotics, Energy and Systems Engineering 

- Architecture, Integrated Design, Spatial Planning, Civil Engineering and 

Infrastructure 

- Life Sciences and Technologies (Health and Food) 

 

This conference is the major scientific event of the UBT. It is organizing annually and 

always in cooperation with the partner universities from the region and Europe. 

In this case as partner universities are: University of Tirana – Faculty of Economics, 

University of Korca. As professional partners in this conference are: Kosova 

Association for Control, Automation and Systems Engineering (KA – CASE), Kosova 

Association for Modeling and Simulation (KA – SIM), Quality Kosova, Kosova 

Association for Management. 

This conference is sponsored by EUROSIM - The European Association of 

Simulation. 

We have to thank all Authors, partners, sponsors and also the conference organizing 

team making this event a real international scientific event. This year we have more 

application, participants and publication than last year. 

 

Congratulations! 

 

Edmond Hajrizi, 

 

Rector of UBT and Chair of IC - BTI 2018 
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The right to privacy in Albania and the report with other 

rights 

Anxhelina Zhidro, Arbesa Kurti, Klodjan Skënderaj 

University of Tirana 

azhidro@gmail.com, arbesakurti@gmail.com, klodjans@gmail.com 

Abstract. The right to privacy is provided on some articles in Constitution and Albania has a 

specific law on data protection. The violation of this right is prescribed also as a criminal offense 

on Criminal Law. But in this day some other rights are extended, like the right of information, 

the freedom of expression that can create the limitation for the right to privacy and protection of 

personal data. In this article will be analyzed the report between the right to privacy and the right 

on information and freedom of expression in Albania legislation. Which are the limits of this 

right and when we are before the criminal offenses and how the jurisprudence treats these cases 

compering this with the jurisprudence of European Court on Human Rights. 

 

Keywords: right to privacy, personal data, freedom of expression 

Introduction 

The right to privacy and the protection of personal data is recognized and enjoys legal protection 

in many countries. Even in international acts such as the European Convention on Human Rights, 

the Charter of Fundamental Rights of the European Union and many other directives, the right to 

privacy is not only recognized as a fundamental human right, but also a set of instruments for its 

protection in case of limitation or violation are provided by law by state authorities or even by 

private persons. 

On the other hand, the states have recognized and given great protection also to the freedom of 

expression, transparency, the right to seek official information, thus creating occasionally a clash 

between rights. The borders on the devision beween the right to privacy and freedom of 

expression and the right to be informed are very thin. The European Court of Human Rights has 

established a broad jurisprudence in resolving conflicts between these rights, but we still have 

unclear borders and definitions in identifying where the right to privacy and the protection of 

personal data begin and end. 

Guaranteeing the right to privacy and personal data protection in 

Albania 

The right to privacy is very wide and consists of several rights, ranging from the right to family 

life, protection of personal data, protection of correspondence, communications, and the 

inviolability of the apartment. Given the fact that this right is composed of several other rights 

which have a separate defense, comprehensive analysis of the whole framework is very difficult 

to accomplish in this paper, therefore we will focus on some of the main points which have 

created problems in practice. 

mailto:azhidro@gmail.com
mailto:arbesakurti@gmail.com
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The right to privacy has been recognized by the Constitution of the Republic of Albania in several 

articles. Article 36 of the Constitution provides that the freedom and secrecy of correspondence 

or any other means of communication are guaranteed. Also, Article 37 of the Constitution 

provides that the inviolability of the apartment is guaranteed. The Constitution has provided a 

great protection for the right to family life (Article 53). 

On the other hand, in many special law, provisions are provided that protect the element of the 

right to privacy. In 2008, for the first time in Albania, the law on personal data protection was 

adopted, which foresees the framework of the elements that are considered personal data, the way 

of using this data, and provides the administrative penalties in case of violation of the law. The 

violation of private life, namely, the issuance of orders or commission of actions for the disposal, 

reading and spread of postal correspondence or which breaks down, hinders, controls or 

intercepts telephone correspondence or any other means of communication, is considered a 

criminal offense (Article 255 of Criminal Code). The establishment of this right not only at the 

constitutional level, but the prediction as a criminal offense of acts and omissions that violate this 

right, places the state authorities and public officials at the forefront of responsibility to be very 

careful in the use of personal data. 

 

In the Albanian legislation, we do not have a precise definition of the right to privacy, but the 

guarantee and the provision in the Constitution and in some legal acts of the integral rights of this 

fundamental right shows the importance of this right. 

A more concrete provision of the right to privacy is found in Article 8 of the European Convention 

on Human Rights, which provides: " 1. Everyone has the right to respect for his private and 

family life, his home and his correspondence. 2. There shall be no interference by a public 

authority with the exercise of this right except such as is in accordance with the law and is 

necessary in a democratic society in the interests of national security, public safety or the 

economic well-being of the country, for the prevention of disorder or crime, for the protection of 

health or morals, or for the protection of the rights and freedoms of others. " 

Referring to the Albanian legal framework, but also to international acts, the right to privacy is 

not an absolute right, it may be subject to limitations. On the other hand the restriction can not be 

arbirtrar, but it must be subject to certain mechanisms and criteria. Article 17 of the Constitution 

provides for the criteria to be met to limit a right, namely: 

• Restrictions should be made by law 

• Restrictions should be made for the public interest or for the protection of the rights of 

others. 

• The limitation should be proportionate to the situation that dictated it. 

An important provision is paragraph 2 of Article 17, which provides that the restriction can not 

violate the essence of the right, and this restriction should not exceed the limits set forth in the 

ECHR. If we make a comparison between the constraints imposed by the Constitution and 

paragraph 2 of Article 8 of the ECHR, we conclude that the same criteria for restriction are 

foreseen. The criteria provided for in this article are compulsory to be met even in cases in cases 

when the right to private life, personal data, confidentiality of correspondence etc. are restricted. 

Despite the criteria set out in the law on limiting rights, the ECHR jurisprudence has played an 

important role in defining and respecting these criteria, which has created a broad practice 

regarding the interpretation of Article 8, especially when Article 8 is in conflict with Article 10, 

which provides for the freedom of expression and the right of information. 

Despite legal provisions and guarantees at the Constitutional level of the right to privacy, it is in 

practice established that public authorities, natural or legal persons, are constantly violating this 

right. 
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Another problem that is noticed is the fact that citizens do not know their rights regarding data 

protection, respect for private life, etc. often dropping off the misuse of their data. 

From the annual report of the Commissioner for the Right to Information and Protection of 

Personal Data, it is concluded that for the year 2017 the number of complaints with the object of 

personal data is 2051. According to the report, this figure has been growing, indicating that there 

is a citizen's awareness and recognition of the rights guaranteed by the law on personal data 

protection. 

On the other hand, in the international arena there are concerns about the protection of data, which 

come from the causes that the world is experiencing rapid social, economic, technological 

changes, creating a real threat to privacy. Data protection is undergoing a significant change 

across the European Union. A major review of the data protection legal framework began in 2009 

with a view to further harmonizing data protection legislation across Europe, as its current 

fragmentation heavily burdens market operators carrying out cross-border activities. So the EU 

needs a new data protection agreement, capable of facilitating data flow, both in the EU and its 

trading partners, and to guarantee the rights and freedoms of individuals.2 

The relationship between the right to privacy and the right to be 

informed 

Today, creating a private sphere is the great limit of democracy. It is a junction between all those 

who collect information and direct genetic and biological technologies. "Is There a Risk for 

Democracy in the Wild Information Flow?" In the way of handling and disseminating 

information, the democratic character of society is at stake. With technological invasion, privacy 

is increasingly threatened and requires adequate protection. But at the same time it is unthinkable 

not to circulate data about you; that you are otherwise excluded from society. Bioteka and 

information are the limits of the end of the century. It is a great match between individual and 

collective rights and can not be trusted only in the market - that is, a sort of self-regulation - nor 

simply prohibitionist techniques. With the approach of the global village even the concept over 

privacy changed?3 

The fundamental purpose of the right to information is to create an informed public, vital to the 

functioning of a democratic society and necessary to control corruption and to keep governors 

accountable to governance”4 

 
Can the violation of the right to privacy be legitimized in the framework of transparency and 

public information? 

 
The question can not be answered in a concrete way, as it is very difficult to define a boundary 

between the right to information and the protection of the right to privacy. The right to 

information and the right to personal data protection are often in conflict with each other, due to 

the idea created that if the right to information is respected, the right for protection of personal 

                                                                 

1 See the Commisioner’s Annual Report on Information, page 14, accessible at link 

http://www.idp.al/wp-content/uploads/2018/02/RAPORTI_VJETOR_2017.pdf 
2 See "Few minutes to data protection", Maurizio Mensi, accessible at http://www.idp.al/wp-

content/uploads/2016/11/Mbrojtja_t%C3%AB_Dh%C3%ABnave__M.Mensi_.pdf 
3 See "The Right to Privacy", Stefano Rodota, published in the newspaper "La Republica", Rome, 

Italy on 14.05.1995”, Stefano Rodota. 
4 See United States Supreme Court, 1978. NLRB v. Robbins Tire Co., 437 U.S. 214, 242  

http://www.idp.al/wp-content/uploads/2018/02/RAPORTI_VJETOR_2017.pdf
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data will be automatically violated. In many legislations the information on personal / sensitive 

data is one of the cases where the information and documentation required can be refused.5   

 
Article 17 of the Law No.119 / 2014 "On the Right to Information" provides for one of the cases 

where the right to information can be restricted. Paragraph 1 / a provides that: 

 “1. The right to information may be restricted if it is necessary, proportionate and if its 

disclosure may harm the following interests: (a) the right to a private life; 

This restriction is in principle since the law provides that this restriction does not apply in cases 

where the holder of the rights has given consent for the provision of the relevant information or 

if there is a higher public interest for his release. From this legal provision we conclude that if 

we have a higher public interest, the right to the protection of personal data may be limited. 

 
Although the law provides that restriction of the right to information is made in specific cases, 

public institutions often abuse saying that all information is rejected because it contains personal 

data, thus setting a standard other than that provided for by law. Protection of personal data is 

important, but when information is required that contains personal data, public institutions should 

anonymize or delete the personal data part but they can not refuse all the information that does 

not contain personal data6. 

A broad practice regarding the balance of rights has been created by the Commissioner for the 

Right to Information, which is the institution responsible for guaranteeing the protection of 

personal data and the right to be informed. In the decision no.22 dated 24.03.2015, the 

Commissioner it is stated that: "Regarding the charge sheet of the last three Commission 

meetings, it is estimated that they should be provided in accordance with the legal provisions of 

the law "On personal data protection". The above information should be provided, given that the 

information contained in the personal data is covered or provided anonymously. If the Public 

Authority assesses that the information contains sensitive data by reference to the patient's name 

and surname and if the relevant diagnosis and / or treatment is linked to it then the requested 

document should be given anonymously ... If the Public Authority estimates that the information 

contains sensitive data with reference to the patient's name and surname and if the relevant 

diagnosis and / or treatment is linked to it then the requested document should be given 

anonymously”7 

The report and the determination of the boundaries between the two rights has become the subject 

of trial and is analyzed by the Constitutional Court in several decisions, where it is concretely 

stated that:8 

“The Court notes that the restriction of the right to respect for private life in the form 

of declaration of assets and prior consent to the publication of personal data of this kind 

constitutes a measure envisaged by law. The Court has also relied on the position held by the 

ECHR, which states that: the publication of details on income or personal property does not 

constitute an interference with private life, particularly if the person exercises public or quasi-

public functions.9” 

The same attitude has been taken by the ECHR, which in some decisions states that the right to 

information is protected by Article 10 of the ECHR and in cases where there are personal data, 

                                                                 

5 See "The Right to Information, a cornerstone for a democratic society", K.Skënderaj, A.Kurti, 

presented at the National Conference organized by the University of Tirana, 06.07.2018  
6 Right there 

7 See Decision No.22, dated 24.03.2015, of the Commissioner for the Right to Information and 

Protection of Personal Data 
8 See the decision of the Constitutional Court, no.16, dated 11.11.2004 
9 See the Comentar “Law no.119/2014 “For the right to information”, p.48. 
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they should be anonymised, but not all the information required can be refused10. (Társaság a 

Szabadságjogokért vs. Hungary, no. 37374/05 14 April 2009). 

Although the ECHR provides that the right to information is protected by Article 10 of the ECHR, 

it is not absolute and certain conditions must be met 11:   

First, the seeker should seek information so as to contribute to a public debate. 

Secondly, the information required should be of interest to the public; 

Thirdly, the identity of the person requesting information that performs a "watchdog" function 

(eg whether he / she is a journalist, an NGO, or an academic researcher) should also be 

considered; 

Fourth, the information required must exist and be maintained by the public authority. 

 
 

The conflict between the rights has become the subject of a trial even at the European Court of 

Justice. In the European Commission case against Bavarian Lager 12, the Court states that: 

"Following the appeal of the Commission, the CJEU annulled the decision of the First 

Instance Court. The CJEU stated that the Access Document Regulation provides for "a specific 

and reinforced system of protection of persons whose personal data may be communicated to the 

public on certain occasions". According to the CJEB, when a request based on the Document 

Access Regulation aims to gain access to documents that include personal data, the provisions 

of the Data Protection Regulation become applicable in their entirety. The CJEU subsequently 

ruled that the Commission was entitled to reject the application for access to the full minutes of 

the October 1996 meeting. In the absence of the consent of all five participants at that meeting, 

the Commission had sufficiently implemented the obligation of transparency, make available a 

variant of the document in question with their names deleted from it”. 

Despite the established jurisprudence, it is almost impossible to give concrete 

definitions and to establish balances between rights, as these rights are not static and social, 

economic, scientific changes directly affect the balance, requiring to restore new balances case 

by case and depending on the issue.  

Conclusions 

The major economic, social, cultural and technological developments are affecting the perception 

of rights by placing them at risk of being harmed and abused, as the defensive mechanisms are 

not in proportion and adequate to regulate situations in relation to the speed that these changes 

occur. Increasing the level of transparency and guaranteeing the right to information, freedom of 

expression, violates the privacy law. The protection of the rights that make up the framework of 

"respect for private life" requires greater commitment of institutions while respecting all the 

criteria for the processing of personal data and the restriction of the right to privacy should be 

proportionate and in equilibrium right with other rights. 

 

                                                                 
10 See the decision of the European Court on Human Rights, Társaság a Szabadságjogokért vs. 

Hungary, no. 37374/05 14 April 2009 
11 See the decision of the ECtHR, “ Bizottság të Helsinkit Magyar v Hungary ”,  “Right to 

informationi in Albania 2016”,  Res Publica, December 2016 

12 See "Manual of European Law on Data Protection ", Council of Europe, 2014, p.26 
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Faith-Based Peacebuilding Challenges in the Republic of 

Kosovo 

Xhemail Çupi 

UBT – Higher Education Institution, Lagjja Kalabria, 10000 p.n., Pristina, Kosovo 

xhemail.cupi@ubt-uni.net 

Abstract. Conflicting inter-ethnic relations have usually had a negative impact on inter-religious 

relations; in Kosovo, due to the close association of ethnicity and religion, the animosities have 

resulted in destroyed or damaged sacred objects. Despite the fact that no one can deny the role of 

religion in political processes, the role of Faith-Based Peacebuilding and tolerance among 

communities has not been taken into account. We argue that a participant, consensual, moralistic 

and even civic political culture - including the participation of religious actors - supports enabling 

a tolerant dialogue and potential peaceful coexistence between conflicting communities. This is 

important to be emphasized while Kosovo and Serbia are negotiating to normalize their relations 

under the European Union mediation. 

 

Keywords: Faith-based peacebuilding, Kosovo-Serbia dialogue, political culture, tolerance. 

Faith-based organization 

Religion and religious actors, among other relevant factors, can help in reducing tensions among 

conflicting populations and even resolve conflicts. In this paper we will focus on the role of 

religious actors in building peace in Kosovo by answering the following question: to what extent 

could religious actors make a valuable contribution to increasing tolerance, resolving conflicts, 

and rebuilding peace? Even though “with symbolic policies and practices, faith-based initiatives 

have the potential to reshape political alliances” (Sager, 2010, p. 11) there are remarkably few 

faith-based peacebuilding initiatives being carried out in the Balkans and even less so in the state 

of Kosovo. Faith leaders have focused more on such worldly concerns such as their legal and 

constitutional status, and the return of former land and property, with a great deal of attention 

focused in inter-institutional building programs. This is why they are not up to date with the 

political events in the country even symbolically.  

    Faith-based organizations are mostly involved in (1) public policy debates and associated 

political contests concerned with national and international development (Clarke, 2008, pp. 24-

25) and also in: (2) social and political processes that impact positively or negatively on the poor; 

and (3) direct efforts to support, represent or engage with the poor. In this paper we will discuss 

only the sociopolitical organization, which interprets and deploys faith as a political construct, 

organizing and mobilizing social groups on the basis of faith identities but in pursuit of broader 

political objectives rather than their missionary role - the spread of religion.  

The example of The Community of Sant’Egidio is a good illustration on how religious 

organizations work and may contribute to solving conflicts. It is a Catholic-oriented civil society 

movement founded in Rome in 1968, in the wake of the Second Vatican Council of 1962- 1965, 

by a bunch of high school students led by the then 18 years old Andrea Riccardi. According to 

De Simone (2017, p. 117) “the core activities of this organization are: a) dissemination of the 

Catholic message, and b) assistance to people in need. Its c) involvement in preventive 
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diplomacy/conflict resolution, peace-making and development cooperation abroad came later, 

only in the 1980s”. The Sant’ Egidio leadership in Rome works exhaustively to identify, initiate, 

and coordinate relationship-building partnerships with its members in different parts of the world 

(especially in regions experiencing violent conflict), thus providing a more amplified 

contribution to local conflict management and reconciliation initiatives (Tyler, 2009, p. 88). In 

the figure below we also depict the way in which this organization functions, namely the division 

of operational strategies and most importantly, the separation of synergic paradigms. What we 

can see is that there are three ways (track) of action: the first step (Track I) is to involve the elite 

decision-making, which has historically been proven not to be effective without direct 

involvement of the other two tracks due to prejudices from local actors, the second way (Track 

II) is to involve influential people, such as academics, religious leaders, etc. through calls for 

interfaith and intercultural conferences which has been proven to be effective in rare cases, and 

the most effective path (Track III) to this organization is the involvement of local actors and local 

organizations. 

  

Figure 1: Sant’ Egidio’s Synergy Paradigm for Peacebuilding (Tyler, 2009, p. 88). 

Following its remarkable success in places like Lebanon, Iraq, and Mozambique, the Community 

of Sant’ Egidio has been solicited to participate in the mediation and transformation of a variety 

of other intercommunal conflicts, from Guatemala to Kosovo (Tyler, 2009, p. 85). The case of 

Mozambique is one of the most common cases of interference from abroad. There, the internal 

actors requested the intervention. According to De Simone (2017, p. 199) “when actors realized 

that a certain degree of government’s involvement was necessary to build a credible and effective 

peace process – as one of the two Mozambican parties itself had started to request at some point 

– the state foreign policy machinery agreed to work together with the NGO”. As stated in the 

official website of this organization (santegidio.org, a.d.) its most notable success in conflict 

transformation and reconciliation through the official channels of Track I dialogue was in the 

Mozambican civil war, which lasted sixteen years (1976-92) and caused immeasurable 

infrastructural destruction, created widespread starvation, displaced countless families, and cost 

nearly one million lives. After 27 months of undulating dialogue and negotiations, encouraged 

and mediated by Sant’ Egidio, a peace agreement was reached and “the Community asked 

different governments and the United Nations to send their representatives in the final phases of 

the negotiations, as observers, guarantors of the peace accord”. Clearly the greatest success of 

this organization was the achievement of peace in Mozambique, but we encounter other successes 

as well; therefore the question arises: is there any unique formula for action that is used anywhere 

based on Mozambique's success, or does each country have its own specifics and methods of 

action? We get an idea from the statement of one of Sant’ Egidio’s long-time members and peace 

activists: What we have learned is that there is no one model for our Community. What worked 
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in Mozambique will not work in Algeria, Kosovo, Guatemala, or El Salvador (Tyler, 2009, p. 

86).  

In the case of Albania, after an energetic mediation activity, in June 1997 the Community was 

able to broker an agreement between contending political factions called “Pact for the Future of 

Albania”, that allowed regular elections to take place after a few days. When in the first half of 

1997 the Albanian financial and political crisis broke out, also with violent street demonstrations, 

Sant’Egidio suggested the idea of a pre- electoral ‘guarantee’ pact between the two main 

opposing parties, i.e. the Socialist Party and the Democratic Party. There is also another cases of 

the preventive diplomacy effort conducted by the Community, namely when its action in Kosovo 

between 1993 and 1999 resulted in the “Educational Agreement”, signed on 1 September 1996 

by the Serbian president Slobodan Milosevic and Ibrahim Rugova, the Albanian leader of 

Kosovo, in their respective cities, without meeting each other in person. Unlike the initiative in 

Albania, the activity in Kosovo was only a partial success, because for a number of reasons – the 

“Implementation Protocol” was signed only in March 1998, shortly before the political situation 

significantly changed and violence broke out during the summer of that year. However, what at 

first sight may appear as a dialogue forum and a technical deal in education, it turned out to be 

the only negotiating table where Serbs and Albanians started some form of direct dialogue (De 

Simone, 2017, p. 122-124). 

As a conclusion of these cases, rather than committing itself to a single track of peacebuilding, 

working in tandem with, but nonetheless independent from other levels of diplomacy, Sant’ 

Egidio espouses a synergetic model for conflict resolution that permeates the fluid boundaries of 

multi-track peacebuilding (Tyler, 2009, p. 85). The “mediations are more likely to be successful 

if there is adequate institutional support founded on up-to-date information and effective lines of 

communications with all interested parties and supporters” (Gentili, 2013, p. 9).  

Why include religion: a short background to the conflict 

In this paper we will argue that: (1) the war between Albanians and Serbs (1998-1999) has never 

had completely a religious background, (2) that despite this, politics (sometimes even with the 

help of religious institutions) has misused religion for incitement of violence and therefore the 

aspect of religion cannot be entirely overlooked, and (3) religious actors can be utilized in the 

current peace-building efforts.  

 

  International attention on Kosovo has returned recently as a result of the intensification of 

negotiations between Kosovo and Serbia with European Union (EU) mediation. While Serbia is 

blocking Kosovo’s membership at United Nations, Serbia needs “to normalize” relations with 

Kosovo for EU integration: finding a way forward is at the core of these negotiations. Kosovo 

has considered this ongoing EU-facilitated dialogue as an important move towards its recognition 

from Serbia. On the other hand, “Serbia’s Government has explicitly denied recognition and has 

interpreted the current negotiations as part of their constitutional obligations to improve the 

conditions of Serbs living in Kosovo” (Visoka, 2017, p. 185). From the EU, the dialogue is seen 

differently, namely as: “an attempt to move from ungovernable peace to a normal peace […] it 

initiated the facilitation of the normalization of relations between Serbia and Kosovo through a 

structured and open-ended technical and political dialogue. It replaced the discourse of 

peacebuilding with normalization to dissociate it from the negative legacies of top-down 

peacebuilding in Kosovo” (Visoka, 2017, p. 17). Still the “barriers between the two communities 

are likely to continue, even if the agreement is fully implemented. Most of the questions as flags, 

symbols, emblems, the protection of cultural and religious sites are not [yet] even touched upon 

by the agreement and need to be addressed. Otherwise, conflict can erupt very quickly, fully 

undermining the entire peace process (Guzina & Marijan, 2014, p. 11).  



12 

 

 

 

   Religion and religious actors should be part of this normalization. Religion has never lost its 

positive communitarian value in everyday life. Moreover, as a result of the involvement of 

religious actors in political processes, they are now becoming increasingly important in today’s 

policy agenda. As Carrette and Miall (2012, p. 1) say “whether liked or disliked, religious actors 

shape governance issues in a global world and awareness of their involvement, value, and 

contribution are vital for justice, peace, and reconciliation on a wide range of policy issues 

(Haynes, 2014, p. 1). But even though worldwide “international policy attention for religion is 

growing” (Bouta, Kadayifci-Orellana, & Abu-Nimer, 2005, p. 1), in Kosovo the situation is 

completely different in that “everything is consistently linked to the political development and 

religious issues are decided by politicians” (Merdjanova & Brodeur, 2009, p. 113). In addition, 

the main focus has been placed continually at the “conflicts between the two [ethnic Albanians 

and Serbs] groups…during their long and shared history, particularly exacerbated during the last 

century (Little, 2007, p. 123)”. 

 

 Despite the dominance of the ethnic narrative in existing research, various observers argue that 

the recent conflicts in the Balkans cannot be fundamentally understood without the religion 

dimension. These observers often draw on Samuel Huntington’s views on clash of civilizations 

(Khüle & Bagge, 2006). In particular, the war in Bosnia and Herzegovina is categorized by this 

research as ethnoreligious warfare because “while the three groups involved in it were generally 

categorized into three religious groups (Orthodox Christian Serbs, Catholic Croats, and Bosnian 

Muslims) it would be wrong to classify this as a purely religious conflict. Indeed, religious groups 

had coexisted and intermarried for centuries, but a cohesive shared identity did not develop. 

Rather than fighting about religion, nationalists used ethnoreligious identity as a rallying 

mechanism to unify their populations” (Berkley Center for Religion, Peace & World Affairs, 

2013). In Kosovo’s war the conflict was between ethnic Serbs and Albanians, but since Serbs are 

Slavs and Orthodox while most of the Albanians are Muslim there were attempts to present it 

with a religious character.  

 

After the war, the most dramatic event was oriented towards religious sites and took place in 

2004, when Kosovo was under UN administration. As news of Albanian children drowned in 

Mitrovica were televised, immediate violent riots on the Albanian side erupted. According to 

Mojzes (2008, p. 18) “over 110 Orthodox churches and monasteries had been destroyed or 

damaged and the destruction of the Orthodox heritage was continuing”, while the Albanian side 

had not yet forgotten the consequences of war on their religious cults since “according to the 

ICK, approximately 200 of the more than 600 mosques in Kosovo were damaged or destroyed 

during the war, along with Sufi lodges and Islamic schools, archives and libraries (Krasniqi, 2010, 

p. 14).  

 

The Serbian Orthodox Church (SOC) remains a highly nationalistic church, probably more 

nationalistic than any other religious organization in Yugoslavia (Ramet, 1989, p. 23). The 

regime has been happy to put the nationalism of the SOC to work in Kosovo in the past, and has 

even asked the other religious organizations to get politically involved (Ramet, 1989, p. 317). On 

the other side “Albanian religious life [showed] no indication of a renewal because of the 

repression, and because Islam is not associated with national revival” (Irwin, 1989, p. 387) but 

this can not deny the fact that “religious institutions in Kosovo, both the Catholic Church and the 

Islamic Community of Kosovo (ICK), also became part of the Kosovo Albanian movement and 

took a role in the efforts to unite Albanians in Kosovo and transcend inter-group differences” 

(Krasniqi, 2010, p. 11).  

Nowadays, interestingly “the Serbian President has stated as part of the dialogue [with Kosovo] 

the need for protection of the Serbian religious and cultural heritage, the protection of the rights 

of the SOC and of the ethnic Serbs living in Kosovo, including in particular the property rights 
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of the Church and of the Serbian citizens of Kosovo (Moschopoulos, 2018, p. 18). On the other 

hand, the Albanian side sees “linking cultural and religious heritage with a single ethnic 

group…as an attempt to re-colonize Kosovo and express Serbia’s claim for territorial 

control…[thus for example], LVV (Lëvizja Vetvendosja) has considered the treatment of 

Orthodox monuments as not only belonging to Serbs but to all Kosovo citizens as evidence of 

historical peaceful co-existence and common usage of religious sites throughout history in 

Kosovo.” All these facts and position point to the argument that there is some relevant connection 

between ethnic struggles and religion, enforcing one-another. 

Efforts for interfaith dialogue in Kosovo 

But drawing on the example of The Community of Sant’Egidio, what kind of international 

religious actors can we see in Kosovo, have they applied similar strategies, how they cooperated 

with local actors, what have the local religious organizations (faith-based) done in the promotion 

of cooperation and inter-religious dialogue by themselves? The brief evidence below suggests a 

very limited international presence and involvement of the local religious actors in building 

tolerance. 

 

    The first interreligious conference regarding Kosovo, just prior to the NATO bombing of 

former Yugoslavia in 1999, was initiated by the Appeal of Conscience Foundation from New 

York. It took place in Vienna in March 1999 and was followed after the war by the formation of 

the Interreligious Council of Kosovo in April 2000 with the assistance of the Interreligious 

Council of Bosnia-Herzegovina and the World Council of Religions for Peace (Mojzes, 2008, p. 

19). The conference had been organized by a Jewish American peace NGO The Appeal of 

Consciousness and funded by the Austrian government. At the conference Bishop Artemije (SOC 

in Kosovo), Mufti Qemajl Morina (ICK) and Bishop Marko Sopi (RCC) issued an appeal to all 

communities condemning the escalating violence, inter-ethnic hatred and the destruction of 

religious sites in Kosovo (Sterland & Beauclerk, 2008, p. 20).  

 

A couple of months later, the same actors met for the second time in Pristina on the occasion of 

a visit to Kosovo by the Interreligious Council of Bosnia and Herzegovina and with their help 

they created the Interreligious Council (IRC) of Kosovo and Metohija on April 13, 2000. In the 

statement issued to announce the formation of this council, the spiritual leaders reiterated their 

condemnation of all violence and any infringement on human rights and promised to continue 

the cooperation between themselves and their respective communities (Steele, 2003, p. 146); A 

third meeting of Kosovo religious leaders in Oslo in September 2001 was organized and 

sponsored by the Norwegian Church Aid. At this meeting, a plan of action was endorsed to 

promote dialogue and reconciliation among the citizens of Kosovo, which was to be overseen by 

the working committee of the IRC (Merdjanova & Brodeur, 2009, p. 68).  

 

At one such meeting, the Council succeeded in endorsing a plan or action to promote dialogue 

and the process of reconciliation among the inhabitants of Kosovo (Sterland & Beauclerk, 2008, 

p. 20) and with the support of the international organization meetings continued until February 

2003, when the participants concluded that they no longer wanted to meet unless their senior 

leaders could meet in Kosovo (Merdjanova & Brodeur, 2009, p. 68). The disturbances of 17 

March 2004, when nineteen people lost their lives and numerous Serb Orthodox churches were 

severely damaged or destroyed effectively drew a line under the IRC’s work. The IRC failed to 

act in unison in condemning the violence and indeed the reluctance of individual leaders to 

address their own community in an appropriate manner deepened the mutual grievances of the 

religious leaders (Sterland & Beauclerk, 2008, p. 20). This made clear the nonfunctioning of this 
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council so the SOC blocked all further official contacts between members of the SOC and their 

counterparts from other faiths of the Albanian community. 

 

 A fourth IRC meeting took a place at the medieval Orthodox monastery in Peja (Pec), Kosovo 

on 1-2 May 2006, hosted by the SOC, financially and organizationally co-sponsored by 

Norwegian Church Aid and involving several outside dialogue experts. The representatives of 

the SOC were Metropolitan Amfilohije (Radovic), Bishop Irinej (Bulatovic), Bishop Jovan 

(Mladenovic), and Vicar Bishop Teodosije. The Muslim representatives were Mufti Naim 

Trnava, head of the ICK, and Rexhep Boja, dean of the Islamic theological school in Prishtina, 

as well as representatives of the Catholic, Protestant and Jewish communities (Mojzes, 2008, p. 

20). The conference was made possible by the direct involvement of Patriarch Pavle and the SOC 

authorities who from 2005 began publicly to adopt a more conciliatory position over Kosovo 

than Bishop Artemije (Sterland & Beauclerk, 2008, p. 21-22).  

 

However, since then limited efforts have been seen by religious leaders towards peace. In some 

cases, religious Orthodox leaders such as Amfilohijem, the Metropolitan of Montenegro, invited 

to the annual organization of the SOC in Gazimestan (Graçanicë/ Gračanica), called for war 

(klankosova.tv, 2018), while the ICK has recently closed itself in the fight and discourse against 

the so-called Islamic radicalism. Therefore, despite intensified political negotiations we have not 

seen inclusion of the religious based actors and their cooperation has not increased or turned 

relevant.  

 

Similarly, in a larger than country level case, World Vision International (WV) supported some 

inter-religious and inter-ethnic dialogue between Kosovo Albanians and Serbs early after the war 

in the city of Mitrovica. Its projects were directly focused on engaging members of civil society 

to advocate for peace and justice within their communities. In 2001, it even initiated the first 

multi-ethnic organization titled “Community Council for Peace and Tolerance” (Kajana, 2010). 

According to this organization, WV supported several “weeks of peace” activities between Serbs 

and Albanians including trainings, seminars, round tables, sports events, humanitarian activities, 

etc. oriented towards peacebuilding. However, most of these activities have taken place years ago 

and their results have not changed the reality of the divided city in Mitrovica (Lushta, 2018). 

 

Conclusion  

Despite efforts of certain individuals and international religious organizations, dialogue among 

religious leaders is absent in Kosovo and the main reason for this is the lack of critical, visionary 

religious leadership educated in the spirit of tolerance. This is despite the fact that one cannot 

overlook the inertia resulting from centuries of suspicion, hatred, wars and oppression driven by 

destructive politics. However, faith-based organizations have a role to play in raising civic 

awareness and to promote reconciliation and peace among people and political leaders should 

not underestimate the role of faith-based actors in the context of political negotiations and actions 

towards building peace. Relevant actors should undertake additional efforts to identify local 

religious vices for peace-building between communities in Kosovo. In line with Visoka’s thesis 

(2017, p. 227), we believe that this peace in Kosovo would be possible “only when Kosovo 

citizens from all ethnic groups would promote post-ethnic politics and form joint commitments 

to peace to compensate for the failures of top-down peacebuilding”. The first step towards this 

emancipatory peace, tolerance, and coexistence between communities is the need for accepting 

truth. If Serbs and Albanians in Kosovo could agree on what happened in the past, including on 

https://www.osce.org/kosovo/88762?download=true
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religious heritage and how it interlinked with ethnic animosities, it would be a major step towards 

a more peaceful and sustainable future. 
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Abstract. After decades out of the radar, Western Balkans entered on the agenda of European 

Community simultaneously with the collapse of the Socialist Federal Republic of Yugoslavia and 

the Union of Soviet Socialist Republics at the end of 80s. The 90s brought back the focus at the 

EU enlargement, creating new political momentum with new approaches in European 

Integration. Finally, 13 Central and Eastern European Countries became members of the EU in 

last two decades. The most-awaited new Enlargement Strategy for the remaining potential 

candidate and candidate countries in the Western Balkans, entitled “The Credible Enlargement 

Perspective for the Western Balkans” was presented earlier this year. The strategy that was 

presented eighteen years after the launch of the Stabilisation and Association Process (SAP), 

indicates a clear prospect of accession of Western Balkans countries to the EU by the end of 

2025. It is clear that Western Balkans needs the EU for more stability and less corruption, 

however for us, social acceptability of nationalism and far-right in the Western Europe is a danger 

for Western Balkans countries that were torn by sharp ethnic conflicts until recently. On the other 

hand, some Central European countries’ descent into authoritarianism is another problem for 

sensitive stability of Western Balkans countries on the door of the EU. This study aims to take a 

comprehensive look at how Europe is Balkanizing while Western Balkans countries are 

Europeanizing. Some specific cases will be analyzed dealing with the rise of Nationalism and 

Authoritarianism in Europe and European Integration of Western Balkans countries. 

 

Keywords: European Integration, Freedom of Movement, Nationalism, Western Balkans. 

Introduction 

The break-up of multinational state of Socialist Federal Republic of Yugoslavia (SFRY), 

disintegrated the Yugoslav citizenship regime, and eroded the existing stability and balance in 

the region. As a result of the disintegration, new countries with new communities were born in 

the South Eastern borders of the European Union (EU). With this anticipated situation, the EU 

commenced an important relationship with the post-communist Central and Eastern European 

Countries (CEECs) including Western Balkans countries (WBCs). The EU had fully supported 

marketization, stabilization and democratization of these countries, at the beginning of the 90s. 

It has emerged as the primary actor in so-called state-building process in the Western Balkans, 

as Bieber points out. [1] During turbulent years for Western Balkans in the 90s, it is clear that the 

EU more likely acted as a mediator in civil conflicts while signing European Agreements with 

these countries that aimed at accelerating trade liberalization and establishing free trade 

arrangements between the European Community and the CEECs. [2][3] 
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Following Serbia’s campaign of aggression in Kosovo from 1998 to 1999, the EU established in 

June 1999 a new enlargement policy and post-conflict management instrument towards the 

Western Balkans countries called “Stabilisation and Association Process” (SAP) which was 

strengthened at the EU-Western Balkans Summit, held 21 June 2003 in Thessaloniki. In this 

context, Stabilisation and Association Agreements (SAA), which aim at implementing SAP to 

secure well-functioning democratic societies in WBCs with a view to EU membership, were 

signed between the EU and WBCs. [4] Finally, all the WBCs were recognized as potential 

candidates for EU membership by the Feira European Council, held in northern Portugal on 19-

20 June 2000. [5] It is clear that the Europeanization of Western Balkans started to include the 

effect of the EU-linked reforms within the countries’ national politics and policy-making with 

this enlargement process. 

Fifteen years ago, EU leaders told their counterparts from Western Balkans in Thessaloniki, that 

their countries belong to Europe and their countries could one day join the EU. [6]  Despite the 

fact that the Republic of Macedonia became the first country among the Western Balkans region 

to sign a SAA, that was followed by Croatia (2001), Albania (2006), Montenegro (2007), Bosnia 

and Herzegovina (2008), Serbia (2008) and finally Kosovo (2015) [4][7], only one of those 

countries, Croatia, has become an EU member and the Republic of Macedonia (in future the 

country will be called the Republic of North Macedonia) has not yet entered into accession 

negotiations because its accession was blocked by Greece’s dispute over the country’s name, 

despite that it has been recommended for accession negotiations nine times since 2005. On the 

other hand, Kosovo, which did not exist as an independent state during the Thessaloniki Talks, 

is now in front of the EU’s door. While this paper was being prepared, European Parliament (EP) 

has voted in favour of Kosovo having a visa-free regime with the EU's passport-free Schengen 

area [8] and the referendum about the new name of Macedonia (North Macedonia) in which 

citizens expressed their support for NATO and EU membership by accepting the Prespa 

Agreement between Macedonia and Greece, which took place September 30th, 2018, ended in 

failure according to the constitution by a low turnout of 36.9% despite close to 91.46% of a “Yes” 

vote. [9] Five days later, the President of the European Commission Jean-Claude Juncker said 

full membership for WBCs is not expected before 2025 and he underlined that there is a danger 

of new conflicts in the Balkans, if the WBCs are left without European perspective. [10] 

 

Most WBCs are today between stabilitocracy13 [11] and hybrid democracies, aspiring to join the 

EU, while they are watching Hungarian President Viktor Orbán’s illiberal tendencies inside EU 

borders. The European Parliament has voted to trigger EU’s most serious disciplinary procedure 

against Hungary, saying the country’s government poses a “systematic threat” to democracy and 

the rule of law. [12] 

Marie Le Pen who was the leader of anti-Islam and anti-immigration National Front, won 18% 

of votes in the French presidential elections in 2012. Similar parties with right-wing extremist 

orientations and programs exist in Austria, Switzerland, Italy, Belgium and a part of them are 

represented by its members in the ruling coalitions. [13] Austria came close to becoming the first 

EU country to elect a far-right head of state, Norbert Hofer, the anti-establishment Five Star 

Movement and right-wing League have gone into coalition in Italy and governments in Poland 

and Hungary dismantling democratic institutions. The Brexit vote in the UK constitutes the first 

popular decision of a member state to leave the EU. [14]  

                                                                 
13Bieber and Kmezić, in the BiEPAG policy brief entitled “The Crisis of Democracy in the 

Western Balkans. An Anatomy of Stabilitocracy and the Limits of EU Democracy Promotion”, 

used the term “Stabilitocracy” to describe the semi-authoritarian regimes in the WBCs which 

receive external support in particular from the EU member states for the sake of so-called promise 

of (negative) stability. (See. Kmezić, M., Bieber, F.: The Crisis of Democracy in the Western 

Balkans: An Anatomy of Stabilitocracy and the Limits of EU Democracy Promotion. (2017)). 
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The WBCs are scarred by important structural problems inherited from its communist past and 

the growing support for far-right and anti-EU political movements in EU Member States makes 

the decision-making process regarding the accession processes of the WBCs unpredictable and 

volatile. [15] The xenophobic and illiberal governments in the CEECs remind the WBCs their 

autocratic practices in the past. 

The main objective of this paper is to assess the credibility of the EU in the WBCs while the EU 

is offering a credible enlargement perspective for Western Balkans. 

Europeanization of the Balkans: From Mediation to State-building 

Since the dispersion of the SFRY, the WBCs stand at the shore of the island of freedom, stability, 

democracy and prosperity - that is called the EU - having received significant attention from the 

island. The EU has sought to foster peace, stability and prosperity in post-Communist countries 

by exporting its norms and principles to repair the devastating damage of the communist regimes 

and to create a common area of freedom and stability in the region. The dissolution of the Soviet 

Union and SFRY began almost simultaneously and under similar circumstances. However, while 

the anti-communist revolutions lead to the relatively peaceful break-up of the Eastern Bloc, 

SFRY spiraled downwards into bloody nationalist conflicts. So the EU’s strategic approaches to 

CEECs and WBCs were different. It can be argued that types of communism the two regions 

experienced, and the EU’s political elites’ roles on both regions, are different. There are different 

types of integration for different types of post-communist states within the framework of the EU 

which are supposed to lead to diverse mechanisms of Europeanization. The collapse of the 

communist regimes in the CEECs was accompanied by a deep social crisis, and systemic change 

has produced a new one in turn. In fact, beyond this, the entire process resulted in a singular 

contradiction. The exclusion of the impoverished masses from politics has been the price paid for 

the survival of democratization while avoiding the danger of populism. On the other hand, during 

the turbulent years surrounding the collapse of the SFRY at the beginning of 90s and the bloody 

civil war that followed, the EU acted as a mediator in civil conflicts in accordance with its joint 

goals of establishing peace and prosperity throughout Europe. Managing these conflicts has long 

been a strategic priority for the EU and the EU addressed these disputes as European issues. By 

doing so, the EU pursued a two-track approach by providing proactive mediation, and then by 

securing resources for mediation and the relaxation of relations between the disputing parties. 

WBCs that all are located within the continent of Europe are considered as potential EU members 

and a strategic priority. It can be argued that the EU drew on its enlargement approach in seeking 

to stabilize the WBCs, since the end of 90s. In this context, all WBCs have signed SAA with the 

EU over the last years, which legally bind them into a process of political and economic 

integration. [16] 

In June 2000 the Feira European Council officially decided that all the SAP countries are 

potential candidates for EU membership that would meet the Copenhagen Criteria for effective 

and democratic governance. [17] Since then, the main instruments and practices used by the EU’s 

policy through the WBCs have shifted from post-war stabilization to an agenda of enlargement. 

Next to membership conditionality, the EU employed a comprehensive toolbox of different 

instruments, including diplomacy, financial assistance (PHARE, ISPA, SAPARD, CARDS, IPA 

I, IPA II)14, and state-building supervision, to promote post-conflict stabilization and 

democratization. 

                                                                 
14A series of EU programmes and financial instruments for candidate countries and potential 

candidate countries, namely; PHARE, ISPA, SAPARD, the Instrument for Pre-accession of 

Turkey, CARDS and IPA was provided to CEECs and enlargement countries by the EU to help 



20 

 

 

After a decade and a half of integration and stabilization process, the so-called Eastern 

enlargement of the EU in 2004 followed by the accession of Bulgaria and Romania in 2007 made 

Europe 27, and this number increased to 28 when Croatia became the first country from Western 

Balkans to accede to the EU. With this accession, the EU became a direct neighbor of the Western 

Balkans.  

On the other hand, despite the fact that the WBCs have all progressed on their paths to the EU 

membership during so-called Eastern enlargement, all WBCs were still post-conflict societies 

and they have swung between reforms and instability, corruption, nationalist tensions and weak 

governance. While the EU was supporting the development of WBCs stable peace, economic 

prosperity and consolidated democracy, [18] in April 2007, the WBCs initialed visa facilitation 

agreements that allows more simplified procedures when applying for visas for entering the EU 

countries that was introduced at the Thessaloniki Summit in 2003. In this context, visa-free 

regimes with Schengen Area were approved to Montenegro, Macedonia and Serbia in 2009 and 

to Albania and Bosnia and Herzegovina in 2010. Kosovo is left the only country in the Western 

Balkans whose citizens still need visas to travel.15 These visa-free regimes for the citizens of the 

WBCs is to set the stage for the first contact between the EU and WBCs citizens, as so far 

Europeanization arrangements of the WBCs have mainly included governmental arrangements 

rather than arrangements at the local level. This can be called as Grassroots Europeanization or 

human-to-human integration.  

The recent result of this grassroots approach is the result of recent referendum in which voters 

were asked whether they support EU and NATO membership, took place in Macedonia. The 

results showed that 91.4% voted in favour of changing the country's name for Macedonia's 

possible entrance into NATO and the EU, and they confirmed that the people of the region 

strongly support the EU integration of their countries as Keil and Arkan points out. [19] 

Next Stop “2025”  

Earlier this year the EU pushed for major changes in state-building and bilateral and regional 

cooperation within the agenda of enlargement, when it turned from outward to inward interests 

after a decade of economic and so-called migration crises. The EU enlargement plan for the 

WBCs entitled “The Credible Enlargement Perspective for the Western Balkans” was presented 

by the European Commission in February 2018. The new strategy indicates a clear prospect of 

accession of Western Balkans countries to the EU by the end of 2025. The date 2025 is mentioned 

in the strategy in the following statement: “The Strategy explains the steps that need to be taken 

by Montenegro and Serbia to complete the accession process in a 2025 perspective; while others 

could catch up, Montenegro and Serbia are the only two countries with which accession talks 

are already under way.” [20] In June 2018, after a lengthy debate, the EU Council agreed to open 

membership talks with Macedonia and Albania by the end of 2019. This perspective holds that 

the EU needed more time to absorb the addition of 13 new member states among the CEECs over 

the past decades and should not take in any new members until real and demonstrable 

consolidation has been achieved inside the EU. We should note that assessing the credibility of 

the enlargement perspective for the WBCs is beyond the scope of this study, but we need to 

underline that the strategy fails to address the involvement of five EU member states16 including 

                                                                 

the candidate and potential candidate countries to make political, economic and legal reforms, 

preparing them for the rights and obligations that come with EU membership. 
15While this paper was being prepared, EP has voted in favour of Kosovo having a visa-free 

regime with the EU's passport-free Schengen area. (See. 8) 
16The EU states that do not recognize Kosovo's independence are Spain, Slovakia, Cyprus, 

Romania, and Greece. 
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Greece17 that doesn’t recognize Kosovo, in accession talks that threatens the credibility of EU’s 

enlargement perspective. 

Balkanization of the Europe: From Wall Destroying to Wall 

Building 

While Balkanization is a term used to describe the concept of division or disintegration of 

coexistent things from micro-level such as family or neighborhood to macro-level such as state 

institutions, Europeanization is used in terms of integration or domestic adaptation. 

Europeanization is expected from Europe. 

In his chapter “Why the EU needs Croatia (even more than Croatia needs the EU)” of the book 

"What Does Europe Want?" (written together with Slavoj Žižek), Croatian philosopher Srećko 

Horvat quotes a sentence from El Pais (2 May 2004); "by joining the EU, Slovenia escaped the 

Balkan curse". But if we take a closer look, Europe is 'Balkanized' already, and, on the other 

hand, the Balkans are 'Europeanized' as well, he adds. [21] After 14 years of EU Accession of 

Slovenia, right-wing populist party won most votes for the second time in Slovenian polls with 

an anti-migration discourse. While the EU was taking down walls towards the WBCs with 

liberalization of the EU's visa regime towards them, Hungary, a EU member state, built the wall 

along the EU country's border with Western Balkans during the so-called European migrant 

crisis. [22] 

The rise of populism, instrumentalizing identity politics in some EU member states (especially 

in the CEECs), and illiberal turn in the Visegrád Four (V4) countries that formally commit to EU 

integration and internalize the reform discourse, have direct consequences for their neighboring 

WBCs and their EU enlargement process. On the other hand, European Conservatives’ support 

of some strong illiberal and nationalist actors of the WBCs’ who are self-proclaimed “reformer” 

political regimes1819 (Gruevski in Macedonia, Dodik in Bosnia's autonomous Republika Srpska, 

Vučić in Serbia)20, can be interpreted as the European community undermining its credibility by 

choosing stability over democracy in WBCs. There is a growing concern in the EU about the 

democratic backsliding in the WBCs that are increasingly characterized by strong executives, 

weak parliaments, and political pressure on independent institutions, media, and civil society, 

                                                                 
17“The Credible Enlargement Perspective for the Western Balkans” was presented while the 

controversial name dispute between Greece and Macedonia was still ongoing. 
18Current PM of Austria Sebastian Kurz was accused of supporting authoritarianism after 

appearing at an election rally for Macedonia’s ex-ruling VMRO-DPMNE party with Nikola 

Gruevski in November 2016. (See. http://www.balkaninsight.com/en/article/critics-slam-kurz-s-

support-for-macedonia-s-ruling-party-11-28-2016) 
19 Hungarian Anti-immigration leader Viktor Orbán and Slovenia's former Anti-immigration 

leader Janez Janša have given a hearty boost to Macedonia's ousted leader Nikola Gruevski in 

the run-up to Macedonia's local elections in October 2017. 

(See. http://www.balkaninsight.com/en/article/orban-jansa-praise-macedonia-s-gruevski-

during-polls-09-29-2017) 
20Over the duration of their rule, Nikola Gruevski in Macedonia and Milorad Dodik in Republika 

Srpska have taken a strong nationalist position and increasingly distanced themselves from Euro-

Atlantic integration. Others, like Milo Đukanović in Montenegro or Aleksandar Vučić in Serbia 

have not. 

(See. Bieber, F.: Patterns of competitive authoritarianism in the Western Balkans. East European 

Politics, 34:3, 337-354, DOI: 10.1080/21599165.2018.1490272 (2018)) 
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while some EU members display comparable patterns of weak institutions, corruption and limited 

media freedom, such as Bulgaria.21 

 

On the other side of the coin, while the far-right camps in the EU member states (Greece's neo-

Nazi Golden Dawn party, Jobbik in Hungaria, Ataka in Bulgaria, Le Pen’s Front National in 

France or Wilders' Freedom Party in the Netherlands etc.), in the effort to turn the global 

economic crisis that struck the Eurozone from the south to the opportunity with Goebbels' 

rhetorics, are getting stronger, some politicians in the WBCs that were mentioned above are using 

identity politics to mobilize their supporters and divert attention away from economic problems. 

It’s clear that without the EU, identity issues could quickly spill over into radical nationalist 

movements and ethnic conflict in the WBCs that were torn by sharp ethnic conflicts until recently, 

as Juncker stated. 

Conclusion 

The impact of European populism in the WBCs can have potentially dangerous consequences 

considering that stabilitocracies, which have experiences instability, can be easily manipulated 

by safeguarding stability over pushing for democratic transition. Populist stability tactics of some 

CEECs undermines EU’s credible perspective for the WBCs including promotion of democracy 

as its legitimacy and credibility are questioned. It can be said that the WBCs get trapped between 

the EU’s credible approach preferring the deepening of the EU to its widening and Orban’s 

pragmatic approach more interested in getting new friends in the EU in than in their economic 

and democratic transformation. The WBCs - in transition from the process of State-building to 

the process of Member-state building - as this point of time seem to be ready for the regional 

cooperation that is the major achievement of the Berlin Process. On the other hand, growing 

support for populism and far-right political movements in EU member states, makes the decision-

making process regarding accession of the WBCs more unpredictable, considering accession 

decisions are taken by unanimity in the EU. European political parties should play a more 

constructive role in democratization efforts other than supporting authoritarianism in the WBCs.  
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Abstract. The concept of Political Correctness (PC) arose in the United States in the 1970s. For 

the past 30 years, it has been subject to criticism as constituting a threat to the “liberty of speech”, 

as well as a contribution to media bias. The dilemma of PC lies in the fact that, although it aims 

to protect human and civic rights, it may also result in the exact opposite, namely the diminishing 

of such rights as the free utterance of thoughts. 

However, civilised societies are in need of strategies to deal with phenomena such as racism, 

sexism, hate speech, online firestorms and social media shaming, thus making it impossible to 

completely abandon any form of PC. 

This paper examines several ways in which the dilemma of PC endangering free speech can be 

overcome and new models of the concept found that are suitable for responding to modern 

challenges in communication and language usage. 

 

Keywords: Political Correctness, Liberty of Speech, Hate Speech, Fake News 

Introduction 

The concept of Political Correctness (PC) arose, in its modern sense, in the United States in the 

1970s. For the past 30 years, it has been subject to criticism as constituting a threat to the “liberty 

of speech”, as well as a contribution to media bias. The dilemma of PC lies in the fact that, 

although it aims to protect minority rights and encourage discriminated groups to fight for their 

cause, it may also result in the exact opposite, namely the diminishing of such civic rights as the 

free utterance of thoughts.  

In recent times, speech codes, “safe space”, “trigger warning” and “no platform” policies at 

British and American universities have further nourished this criticism. On his visit to Howard 

University in May 2017, in a commencement address to thousands of mostly black graduates, 

then-president Barack Obama warned of excluding speakers with controversial opinions: 

“There’s been a trend around the country of trying to get colleges to disinvite speakers with a 

different point of view or disrupt a politician’s rally... Don’t do that, no matter how ridiculous or 

offensive you might find the things that come out of their mouths. Because as my grandmother 

used to tell me, every time a fool speaks, they’re just advertising their own ignorance.” [1] As 

the first US college to do so, in 2016 the University of Chicago abolished “trigger warnings”, “no 

platform” policies and intellectual “safe spaces”, which aim to “protect” people from disturbing 

ideas, and encouraged their students “to speak, write, listen, challenge and learn without fear of 

censorship” [2]. The American Association of University Professors even stated that “the 

presumption that students need to be protected rather than challenged in a classroom is at once 

infantilizing and anti-intellectual” [3]. 

In 2016, the “Economist” claimed that in many countries of the world the free utterance of 

thoughts is being suppressed under the pretence of allegedly banning hate speech [4] [5]. 

mailto:lothar.tschapka@univie.ac.at
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However, civilised societies are in need of strategies to deal with phenomena such as racism, 

sexism, harassment, hate speech, online firestorms and social media shaming, thus making it 

impossible to completely abandon any form of PC. This paper examines several ways in which 

the dilemma of PC endangering free speech can be overcome and new models of the concept 

found that are suitable for responding to modern challenges in communication and language 

usage22. 

Overcoming the Dilemma 

Avoiding Authoritarian, “Top Down” Attitudes 

Firstly, it would be desirable to abandon the authoritarian, “top down” attitude that has been 

assumed by many of PC’s advocates. As Legault et al. (2011) have proved, it is counterproductive 

to try to force people to obey PC rules, as they will strongly oppose this attempt and respond 

exactly to the contrary: “… strategies urging people to comply with antiprejudice standards are 

worse than doing nothing at all... Promotion of autonomous prejudice regulation… is clearly 

more beneficial than social pressure for political correctness.“ [7, 1476] Therefore, in order to 

create new models of PC in which the freedom of speech is respected, it will prove useful to 

refrain from moral accusations or obligatory speech codes, and instead encourage individuals to 

themselves reflect upon their attitudes and language usage. In all cases, the liberty of uttering 

one’s own thoughts must, of course, have legal limits where insults, defamation, harassment or 

humiliation of individuals or groups of persons are involved23. 

In this context, it might also be advisable to rename PC so that the current, somewhat negatively 

connotated, concept can be avoided. “Social fairness”, “fair use of language” or “common 

decency” could be fitting substitutes for an expression that has rightly been criticised as 

misinterpreting the idea that it embodies.  

Focusing on Content, rather than on Words and Expressions 

In recent decades, numerous battles have been fought over the “politically correct” denomination 

of minorities, marginalised groups and other “challenged” referents. To make matters worse, the 

“euphemistic” expressions suggested by the PC movement tend to lose their positive connotation 

over time and are then frequently replaced by new words, as is, in the English language, the case 

with terms like “handicapped”, which was substituted by “disabled” and, subsequently, renamed 

                                                                 
22 In a previous paper, the author recommended that the discussion of PC be treated separately 

from the ideological battle between the political right and left, the topic itself being of more 

general and global importance [6]. Hence, the following considerations address all readers, 

regardless of their political beliefs and background. 
23 See under 2.4. Cf also Article 10 of the European Convention on Human Rights, which holds 

that the right to freedom of expression “may be subject to such formalities, conditions, 

restrictions or penalties as are prescribed by law and are necessary in a democratic society [...] 

for the protection of the reputation or rights of others [...]” [8, Art. 10]. The European Court of 

Human Rights, in its judgment in the case of Handyside v. The United Kingdom, of 7 Dec 

1976, states that “[freedom of expression] is applicable not only to ‘information’ or ‘ideas’ that 

are favourably received or regarded as inoffensive or as a matter of indifference, but also to 

those that offend, shock or disturb the State or any sector of the population” [9, para. 49]. The 

Court, however, also argues that “whoever exercises his freedom of expression undertakes 

‘duties and responsibilities’, the scope of which depends on his situation and the technical 

means he uses” [9, para. 49]. 
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“challenged” [10, 190]. This phenomenon was observed, and named “euphemism treadmill”, by 

the cognitive scientist Steven Pinker: “The euphemism treadmill shows that concepts, not words, 

are primary in people's minds. Give a concept a new name, and the name becomes colored by 

the concept; the concept does not become freshened by the name, at least not for long. Names for 

minorities will continue to change as long as people have negative attitudes toward them. We 

will know that we have achieved mutual respect when the names stay put.” [10, 189] 

The problem here is that the traditional concept of PC focusses too strongly on the mere choice 

of expressions rather than on speakers’ intentions. People who use outdated vocabulary are easily 

blamed for discrimination, no matter what their real intention might be. Thus, non-PC language 

is often confused with real hatred and lack of respect. In a guidebook on politically correct 

language usage, recently published in Germany by the editors of the renowned Duden dictionary, 

the use of the so-called “generic masculine” – a phenomenon common to German and a few other 

languages – is mentioned in the same breath as hate speech in social media, as well as sexist and 

racist remarks: “... diskriminierender und herabwürdigender Sprachgebrauch ist Teil unserer 

Gesellschaft und hat viele Facetten” (“... the discriminatory and humiliating use of language is 

part of our society and has many aspects”). [11, blurb].  

However, language patterns like the generic masculine, which are inherent to the langue, i.e. the 

structural system of a language, differ considerably from deprecatory remarks on women or their 

factual discrimination, such as unequal payment. Equalising non-PC language usage with 

defamation and humiliation means criminalising people who may simply not be up to date with 

the latest requirements as defined by PC or are not willing to obediently fulfil them.24  

Secondly, a distinction should therefore be made between speakers’ intentions and concepts and 

the vocabulary they actually use, whereby the emphasis is placed on content rather than on formal 

criteria. Thus, not criminalising people for their use of language would be a further step towards 

a form of PC that encourages, rather than inhibits, free speech. 

Clarifying the “Mandates” 

In its April 2013 edition, a Viennese periodical, written by and for young migrants, used the word 

“Mischlinge” (“mixed-bloods”) in the front page’s headline [12]. Subsequently, criticism arose 

in other media that a racist expression had been utilised. The author responded by stating that she 

herself was “mixed-blood” and had no intention of calling herself otherwise, and that among the 

many letters to the editor received on the topic, there had not been a single complaint that came 

from a person from the relevant group [13]. 

The attempt to censor persons from challenged groups to speak about themselves in terms of their 

choice of vocabulary is, indeed, an absurdity. Thirdly, in order to guarantee the free expression 

of thought, the advocates of PC should not be “more Catholic than the Pope”. On the contrary, 

the “mandates” should be clarified and the relevant minorities and marginalised groups 

themselves first asked to define the language and behaviour expected from the majority, rather 

than leave it to the “elite”, such as journalists, politicians and academics, to decide on the 

“correctness” or “incorrectness” of speech. 

Setting Legal Standards 

Fourthly, and most importantly, the standards for actions and expressions which may be regarded 

as offensive and discriminating should, as a further step, be set by democratically elected 

legislative bodies, and implemented, interpreted and monitored by courts of law. The PC 

movement itself could thus be more easily liberated from its reputation as the censor and inhibitor 

                                                                 
24 Ironically, reality can be entirely non-PC in cases where the language is “correct”. In 2017, the 

author of this paper could observe this in a small Austrian town where, during a celebration in 

the town hall, not a single speaker on the stage was a woman, despite the fact that gender-fair 

language was used throughout all the speeches and presentation slides. 



28 

 

 

of the free utterance of thought and a legal basis created. Since parliaments have defined and 

granted civic rights such as those of free speech, it is precisely their task to also define their limits 

and to protect individuals and groups from harassment, defamation, abuse and humiliation. Free 

speech must confront borders in places where it violates the human dignity or human or civic 

rights of others. In democratic societies, the relevant public bodies should be aware of their 

responsibility in this regard to a higher degree than is currently the case, and set legal and reliable 

“external standards” for PC, rather than leave the decision concerning the “correctness” of 

language and actions to persons and groups who have no democratic legitimation or mandate.  

In 2018, the French parliament took a step in this direction by endorsing a law against sexual and 

sexist violence [14]. The new act stipulates, inter alia, on-the-spot fines for forms of sexual 

harassment such as indecent gestures, whistling, sexist remarks or intentionally pursuing a 

person. The French Gender Equality Minister Marlène Schiappa, upon whose initiative the law 

came into being, called it “une nouveauté mondiale” (“a unique innovation”), stating that in 

countries like the neighbouring Belgium women had to report the offence and bring a charge 

[15]. The loi Schiappa also applies to cyber harassment, making sexual or moral harassment 

punishable with a sentence in gaol. 

Assigning the task of dealing with offences and discriminations to legislation and jurisdiction, 

would, in the United States and Britain, also relieve universities from the responsibility of 

drawing up and implementing anti-discrimination measures and would enable them to abandon 

“no platform” as well as “safe space” and “trigger warning” policies25. 

Last but not least, the battle against social media shaming, online firestorms and cyber harassment 

could be won if legislative bodies defined appropriate punishment for these offences and, 

likewise, forced social media providers to rigidly control their content. Some of the latter seem, 

up to now, to have been more concerned about banning nudity than hate speech and fake news 

from their users’ accounts. It appears that, on the whole, the internet still largely lacks control by 

the legal authorities.  

Conclusion 

The question regarding PC and the limits of free speech will doubtless remain a delicate one. It 

will be of paramount importance that civilised societies draw an appropriate line between the 

right to utter one’s thoughts and the protection of other people’s rights. Above all, the control of 

online hate speech and disinformation constitutes a major challenge in our digital age, given the 

fact that the internet abounds with racist and xenophobic remarks and materials published on 

different sites and platforms. 

However, preventing the publication of hate speech will not alter the attitude behind it. The 

current cyber hatred and firestorms are merely symptoms of the societal conflicts that provide 

the background. These should be analysed, discussed, and, wherever possible, solved, rather than 

simply forbidding hate speech.  

Among the reasons and sources for many of the “politically incorrect” postings in social media 

rank the fear of globalisation and loss of national identity, linked with a growing mistrust of 

                                                                 
25 Lukianoff and Haidt have rightly pointed out that in the USA “the federal government... should 

release universities from their fear of unreasonable investigation and sanctions by the 

Department of Education. Congress should define peer-on-peer harassment according to the 

Supreme Court’s definition in the 1999 case Davis v. Monroe County Board of Education. The 

Davis standard holds that a single comment or thoughtless remark by a student does not equal 

harassment; harassment requires a pattern of objectively offensive behavior by one student 

that interferes with another student’s access to education. Establishing the Davis standard 

would help eliminate universities’ impulse to police their students’ speech so carefully.” [3] 
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liberalism and democracy. It appears that the latter are regarded by a considerable number of 

voters as no longer capable of solving the problems that the 21st century poses. This scepticism 

serves to further the rise of authoritarian and non-democratic political power, thus, in the long 

term, constituting a threat to democracy, and hence to free speech and other civic rights that, so 

far, have been guaranteed by this system.  

It is precisely this, and not the dispute over which formulations are permissible or not in public 

discourse, that presents the real challenge when confronting PC today. 
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Abstract. The aim of the present text is to advance some significant scholarly discussions in the 

field of semiotics, which have brought revolutionary approaches to the communication process. 

I argue that the nature of the communication process today must be viewed as a “way of signs” 

[such as explicated by (Deely, 2009)], in difference to the traditional semiotic processes based 

on duality and dichotomous provisions. I will attempt to exemplify this phenomenon through the 

“semiotics of passions”, recently introduced through Greimas and Fontanille (1993), as well as 

through existential semiotics, as the last revolution in the frames of semiotic studies (Tarasti, 

2015). The aim is twofold: to explicate the communication process itself as well as its 

outcomes—the signification process. The paper shall exemplify “artistic” realities, as opposed to 

realistically “lived” social contexts. 

 

Keywords: semiotics, communication, existence, social context. 

Introduction 

The communication process today is comprehended in many ways of its formation and/or 

creation, depending on the scientific approach it is based upon. It is for this reason that the task 

of the present paper is to present some of the scientifically documented methods and/or 

approaches which contribute to the comprehension of overall communication processes. Prior to 

numbering some of the significant approaches to communication, I aim to respond to the 

following questions: what is a communication process, after all? Whom is it dedicated to? And 

finally, to how many disciplines or branches may it belong? It should be clear from the 

aforementioned questions that the issue belongs to determined disciplines, either to the ones 

aiming to demonstrate empiric results, or to the ones that demonstrate a process of reasoning, 

and/or a philosophizing process. This, of course, therefore implies belonging either to the exact 

(rigorous) sciences, or to the field of humanities. My specific task, as I hope to be able to show, 

will be to focus on semiology [see: (Saussure 1959)], as well as on semiotics [see: (Peirce 1960)]. 

As should be understandable, the two mentioned terms shall be the objects of a further elaboration 

in the text. Prior to demonstrating how recent semiotic paradigms have contributed to an overall 

communication process, let us explain the communication process itself. My goal is, among other 

related issues, to focus on its interdisciplinary nature.  

On the communicational process itself 

In this part of the text, I would like to present a basic communicational and/or an 

informational process. There are several reasons for this: first, because of the 

uninterruptable informational exchange process (either among subjects or objects); 

second, because of the amount of the transmitted material in both mentioned cases 
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respectively; and third, because of semiotics’ domain inclusivity and/or exclusivity 

(which shall be discussed in subsequent sections of this paper). Otherwise, as should be 

obvious, the communication process itself entails a twofold applicability: one which 

pertains to the various theoretical paradigms (mainly belonging to the last century’s 

scientific revolutionary achievements), and a next one, which pertains to everyday 

human sort of living.  

Otherwise, exchanging information on both sides of the “communication channel”26 is 

as old as human existence is. It is a fact, as I shall attempt to show, closely linked to our 

own existence, either in the philosophical sense of the word, or in the proper sense of 

the word. After all, it represents a way and/or a method of constructing our own social 

realty. Let us first see the essence of this process. 

Shannon and Weaver have founded a “mathematical theory” of communication [see: 

(Shannon and Weaver 1948)]. Their theory belonged to the exact and mathematical 

sciences. Their task, among other related issues, was to show the transmission of the 

exact number of units on both sides of the communication channel. It is worth 

mentioning here, however, that humanities and social sciences have “hired” their theory 

[see: (Eco 1968)], in order to demonstrate an informational exchange process in the 

frames of inter-human communication. Prior to elaborating the “intervention” of the 

semiotic method in the mentioned sense of the word, let us first explicate the 

components through which a communicational process is established. As it has 

otherwise been observed: 
The idea of communication as information processing was firmly established by 

Claude Shannon, a Bell Telephone Company research scientist who developed a 

mathematical theory of signal transmission. His goal was to get maximum line capacity 

with minimum distortion. Shannon showed little interest in meaning of a message or 

its effect on the listener. His theory merely aimed at solving the technical problems of 

high-fidelity transfer of sound. (Griffin 2003:23) 

As can be seen, the theory proposed by Shannon (1948) demonstrated the path of the message 

and/or information through its constituent components: the source, the transmitter, the noise, the 

receiver, and finally the destination. The idea was to show that the signals are being transmitted 

to the other side of the “communication channel”. We call a “communication channel” the path 

through which the message finds itself in frames of its various shapes throughout the way towards 

the destination. Initially, in frames of the “source”, the information is unprocessed. It means that 

it has to pass through some other components, in order that a processing takes place. The channel 

capacity, in other words, meant uniting the information with the “noise” component. By the 

“noise” component a possible interruption of the process intervenes: either in its exact numerical 

shape, or in a metaphorical sense of the word. It is for this and similar reasons that the 

communication process itself entails, among other related issues, processes which are 

characteristic for an interpersonal sort of communication. It is exactly at this point that semiotics 

“interferes”. We may therefore assert that a communication process within humanities in general 

is a major interest of the present paper. In the context of the aforementioned, some questions may 

be advanced: what is the way in which such sorts of information can be processed throughout its 

constituent components? Is it only that we understand a linear process of communication, or is 

there another sort of metaphorical understanding of life phenomena? What is it that unites form 

and meaning? These and other similar questions can be provided with answers through semiology 

and semiotics, as academic disciplines. My goal is to present the methodology which explains 

the mentioned processes.  

                                                                 
26 A term to be explicated later in this text.  
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On a semiotic approach to the communication process 

The linguistically based approach to semiotics 

As also mentioned at the beginning of this paper, presenting some of the basic approaches to 

semiology and/or semiotics explains the overall communicational paradigm. The difficulty of the 

mentioned thesis lies in the fact that there is more than one approach to the process of 

communication. In conclusion, one needs to explain what semiotics is in order to obtain a full 

comprehension of the mentioned process.  

Otherwise, uniting “form” and “meaning” refers to what used to be called “semiology” 

[see:(Saussure 1959)]. Saussure defined semiology as “a science of signs”, as further being a part 

of “social and general psychology” (p.9-15). “Semiology” for him is comparable to the traffic 

light colours, to army ranks, etc. It concerns, according to him, gesticulations and nonverbal 

language as well. In other words, it means: something serves to represent something else.  In 

Saussurian terms, as we shall explain later in this text, this phenomenon is represented by the 

dichotomy between the signifier and the signified. As we shall soon see, the last assertion pertains 

to the “philosophically based semiotics” as well [see: (Rauch 1999)], although it is also true that 

by perceiving the external reality and categorizing its constituent parts, one names each visualized 

part of it; and therefore, gives a meaning. In other words, one unites form and meaning, thus 

providing for one of the most significant definitions of semiotics.  

Saussure belonged to the structural period of the development of the linguistics of science. This 

meant viewing phenomena in pairs, or better expressed, in dichotomies. In other words, if 

structuralism seeks to “differentiate between variables and invariables” [the paraphrasing is mine; 

see: (Ivič 1970)], then it is logical to conclude that viewing phenomena as opposing each other 

establishes the so-called “conflictual situation” that semiotics creates. Owing to the fact that 

oppositions in the terms of structurally based semiotics are evident, let us now explicate some of 

the mentioned oppositions according to Saussure, aimed at establishing what one calls a 

communication process. 

The most important dichotomy in Saussure is the one concerning “language” and “speech”. If 

“language” is an abstract phenomenon and a matter of convention, then “speech” is a concrete 

phenomenon, and it regards our psycho-physic capabilities. Each language, as is known, is based 

on determined regulations and principles that belong to the linguistics of science. Language’s 

determined categorizations, grammatical categories, etc., are matters which are based on the 

conventionality aimed at a practical language usage. It is for this reason that the overall mutual 

understanding among subjects has been made possible through determined conventions. 

Saussure, as a matter of fact, named as abstract the scientific organizational hierarchy of a 

determined standard language. Or, in simple words: if two subjects do not use the standard 

language their mutual understanding will have difficulties. In conclusion, then, we first visualize, 

and observe phenomena [similar to the initial stages of a child’s psychological development; see: 

(Piaget 1969)], so that later we can think of them, categorize them, and finally, pronounce words. 

Let us now explain this process. 

Perceiving and visualizing phenomena belongs to Saussure’s “first reality”. It means mentally 

conceptualizing phenomena (either objects or subjects, belonging to external reality). “The 

second” reality means referring to them, by way of psychological processes, such as association, 

representation, etc. Each seen and visualized object or subject needs to be thought of, that is, 

needs to be given a meaning. Such a process is named Saussure’s “third reality”. To paraphrase 

Piaget (1969), when a child possesses a “symbolic representation”, it means that she/he 

overcomes the sensory-motor stage of development, where the speech component appears [the 

paraphrasing is mine]. The last, “fourth reality” in conclusion, is the concept itself: the act of 

speech itself, and/or, the spoken or pronounced word itself. The four realities, as I hope to have 

been able to show, comprise the stages of acquisition, from “language” to “speech”.  
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Another of Saussure’s dichotomies is, as mentioned above, the one between the “signifier” and 

“the signified”.  As we readily perceive, it refers to meaning. Let us attempt now at explicating 

this thesis. Except for dividing perceived issues in “form” and “meaning”, according to Saussure 

(but later, according to other semioticians as well, some of which shall be later mentioned in the 

present text), something signifies something else. In Saussurian terms, it means a process of 

“motivation”. Phrased differently: if a sign is motivated, it begins to gain meaning. The meaning 

component in this instance regards a psychological comprehension of the phenomenon. If a 

working chair is for instance made of iron and wood, one initially perceives them, then they get 

“processed” in the metaphorical sense of the word, and finally, the word “chair” obtains its 

conventional meaning. Consequently, a communicational process in this sense of the word, 

means a linkage, a connection between form and meaning, either in the metaphorical or in the 

proper sense of the word. In conclusion, a semiotic process is included, and/or is inclusive in an 

overall verbal sort of communication.  

The philosophically based approach to semiotics 

I have chosen the philosophical and linguistic approaches to semiotics, because of several 

reasons: first, language is a primary tool for the interpersonal sort of communication, and second, 

the logics of science to which Peirce (1960) belonged is an integral part of the thought processes 

which do not necessarily include a verbal expression. Both approaches, speaking generally, entail 

cognitive and interpretation matters; thus, consequently representing as well an intersubjective 

sort of inter-human relations [among other related issues, as explicated in: (Deely 2009)]. My 

aim in this part of the text is of a presentational nature, aimed at an inclusiveness of the semiotic 

processes in frames of the multi-layered human sort of communication. Let us now attempt at 

exploring some Peirce’s provisions to semiotics. Semiotics, here defined in the following way:  

“logic, as I believe to have shown is another name for semiotic, the quasi-necessary, or formal 

doctrine of signs” [see: (Peirce 1960:134)] asserts itself as a philosophically based discipline. 

Differing from Saussure, according to Peirce, linguistic conventions that bring about a standard 

language do not contribute to a “semiotic function” [see: (Eco 1976);(Piaget 1969)] but, on the 

contrary, representational matters, do: either based on their conventional shape of their 

conceptualization, or on their multiple ways of perceiving them. Thus, besides language as a 

cultural and social phenomenon, in Peirce, an icon, an image, a visualization etc., may be a matter 

of semiotic comprehension. This sort of a “semiotic object’ [I am paraphrasing Greimas here, 

see: (Greimas 1973)] is comprehended in its triple or triadic formation, and/or construction. 

Instead of Saussure’s dyadic viewing of semiotic phenomena, in Peirce their elaboration is based 

on a trichotomy. As should be understandable, this paper, on one hand, cannot mention and/or 

provide for all provisions of the aforementioned “masters” of semiotics but, on the other hand, it 

can provide for such matters mentioned by them, which possess the capacity to determine what 

a communication and a signification process is. Speaking specifically, this is what basically 

matters in semiotics.  

If the aforementioned facts represent a scientific truth, then one concludes that, for instance, the 

index, icon and symbol, as three stages of significance for contributing to the process of obtaining 

the meaning component, are as a matter of fact a part of a communicational process. Peirce’s 

theory, therefore, in this sense of the word, means deducing, rather than inducing empirical 

outcomes. Let us explain this matter.  

Exemplifying then, “firstness”, “secondness” and “thirdness”, one demonstrates the way of 

signifying in Peirce. Prior to elaborating these terms, let us cite some Peirce’s definitions.  

A sign, or representamen, is something which stands to somebody for something in 

some respect, or capacity. It addresses somebody, that is, creates in the mind of that 

person an equivalent sign, or perhaps a more developed sign. That sign which it creates 

I call the interpretant of the first sign. The sign stands for something, its object.(Peirce 

1960:135) 
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According to this definition of the sign (otherwise, considered a basic “unit” of both semiology 

and semiotics), the sign is Peirce’s first or Firstness, which “stands in a genuine triadic relation 

to a Second, called its Object” (p.136; the paraphrasing is mine), and is capable of determining 

a Third or a Thirdness, called its Interpretant (p.136; the paraphrasing is mine). As can be 

concluded, the three stages of Peirce’s conceptualizing a sign, construct a process of signification. 

The reason is simple: if something represents something else, that “something else”, which is the 

“secondness” can further be interpreted, thus obtaining a Thirdness. In this instance, the last stage 

is equal to obtaining the symbol, among other related issues, as a semantic outcome. In 

conclusion, in Peirce’s theory of signs, the process and/or semiotics itself has a twofold 

dimension: a communicational and a signifying one, and/or a meaning deducing one. The overall 

communication process at Perice’s instance is called “semiosis” otherwise, as it explains the 

process of obtaining meaning. In this sense of the word, by “communication” we intend a gradual 

signification process so as to obtain meaning as an outcome, in the way procedurally elucidated 

above.  

Although Peirce offered many other ways of comprehending the “sign” notion and its various 

behaviour in determined circumstances, this paper cannot cover all theoretical postulates, as it is 

designated to pertain to and/or elaborate matters that regard a communication process within its 

general conceptualizing. It is for this reason that we shall see some significant issues of Grimasian 

semiotics in the following pages of the present text, prior to the concluding remarks, which 

hopefully will offer a clear-cut picture of the main revolutionary approaches to semiotics.  

The introduction of the “subject” notion in semiotics: Greimas 

In the above pages of this text, I have attempted to show some of the basic definitions of semiotics 

which pertain to a communication process. Aiming thus a presentational overview of the 

phenomena, I have attempted to analytically disclose the definition of semiotics as an academic 

discipline of a cognitive meaning interpretation. As is now hopefully already evident, it 

essentially differs from the definition of semiology. There are naturally numerous reasons for this 

definition, among which two are of a principal importance for this text: Peirce’s and Greimas’s 

contributions to semiotics. It is for this reason that this text needs to explore some of Greimas’s 

provisions.  

First, if Saussure’s semiology pertained mainly to linguistics and psychology (even to some of 

our physiological capabilities), in Greimas matters are different: they pertain to a social and 

epistemological comprehension of the semiotic “objects”.  

Second, Greimas’s semiotics, except for emphasizing the transformation and meaning 

component, introduced the “subject” notion into semiotics. This means that not only could 

matters contradict between two different phenomena, but also that such phenomena may become 

moveable and transformable. In other words, the “subject” notion implies action.  

Finally, although establishing “narrative structures” [see: (Greimas 1973)] derived from the 

Russian Formalists as a notion [see: (Beker 1986)], Greimas semioticized them, meaning that he 

gave them a “transformational” status, so as to transform themselves from the deep to the surface 

structures.  

Creating trajectories of meaning(s) as possible semantic units, based on a transformational 

process [similar to Chomsky’s theory; see: (Čomski 1984)], Greimas has revolutionarily 

advanced the semiotic theory through his modalities. Except for determining the meaning, 

therefore, in Greimas one can see inter-human relations, be they an integral part of realistic life 

events, or parts of imagined and fictive characters within various artistic expressions. In 

conclusion, therefore, creating a semiotic topos and expanding it in its various constituent parts, 

so that a meaning be obtained, is what a communication process is for Greimas.  
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Concluding remarks: the process of semiosis 

By a process of “semiosis” one intends the final obtaining of a meaning. The “difficulty” with 

the recent theories (such as Greimas’s and Tarasti’s) [see: (Tarasti 2000, 2015)] lies in the 

multitude of meanings which can emerge as an empiric outcome. I shall exemplify this with the 

following: in Shakespeare, for instance, Hamlet may be conceptualized either as a prince, a lover, 

a philosopher, and a psychological case. This is not due to his character and humour only, but to 

his relations with the other characters in the tragedy. In this instance, one can conclude the 

following: in Greimasian terms he is in a relation of contradiction with his mother, whereas in 

Tarasti (2015), because of his inner psychological tenseness and “tensitivity” [to quote Greimas; 

see: (Greimas and Fontanille 1993)] cause his existential problems related to the transcendence 

of his Being. Treating Hamlet as a failed lover, and as a psychopath is not an error in the semiotic 

sense of the word, on one hand, but on the other one should be aware that semiotic procedures 

offer a multitude of semantic results. Greimas’s “modalities” and Tarasti’s “meta-modalities” are 

evidence of this phenomenon.  

Otherwise, the semiotic method today pertains to a variety of communicational processes, either 

intended as exact (precise), or grounded on their inexactittude.  It is for this reason that I have 

called “a semiotics of precision” such matters that pertain to the exact amount of the transmitted 

or processed material throughout the communication channel, and a “semiotics of imprecision” 

[see: (Hoxha 2016)] matters that pertain to the inexactitude of the transmitted material, of which 

Eco says “that transmit unequivocal messages” [the paraphrasing is mine; see: (Eco 1976)]. In 

conclusion, therefore, as I may be encouraged to conclude, this paper pertains to two important 

components principally: the mutual inclusiveness of the semiotic method in overall 

communication processes, as well as the signification process as a semiotic outcome, thus 

hopefully asserting the omnipresence of semiotics. After all, it is focused on seeking meaning. 

Semiotics finally seeks the meaning of life phenomena, as it proves the “unlimited process of 

semiosis” [see: (Peirce 1960);(Eco 1962)].   
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Abstract. Due to the fact that media in Kosovo is in itself an industry which consistently provides 

information and thereafter transmits it to the public, it’s worth emphasizing that its activity is 

regulated by law and the respective legal acts that are concerned with Media. Consequently, lack 

of respecting those rules that derive from normative legal acts, Media comprises in itself a 

precedent of disrespecting legal acts. According to Media scholars, the authenticity is the 

underlying aspect of evoking trustworthiness, which is enhanced by consciousness that is the gist 

of information. The course of technological developments has brought above changes as far as 

speed of conveying news, techniques of spreading news are concerned. Moreover there exists 

even a philosophical theory that derives from the way how information is structured. Based on a 

research carried out in Kosovo with respondents from a wide range of ages 18-65 of both genders, 

part of Media are also considered even social media. According to a rapport of Freedom House 

Media is adversarily affected in it’s independence and this has caused Kosovo to be ranked among 

states which are considered partly free. In the list compiled by this institution Kosovo is ranked 

in 78 position. 

 

Keywords; Trustworthiness, information, Kosovo, Media, respondents. 

Introduction 

Due to the fact that the media represents in itself an information provider industry which activity 

is regulated by law, it implies that they are or should at least be in the function of performing the 

obligation of their primary public information in accordance with the legal acts regulating the 

media. Thanks to technological developments, citizens have the opportunity of being informed 

at any time. Every citizen is given the chance to browse a large number of newsletters, magazines, 

radio, television, social media and social networks through the cell phone and find information 

in different fields, with just one internet access, and with a few clicks on different pages. 

However, it’s worth raising the question if are they well-informed or not? What information does 

it really take? Is it true that media is a means of informing and broadcasting news or does it 

represent the broad scope of multifaceted news itself? It’s worth bearing in mind the irrelevance 

of the rules that derive from the normative legal acts. Obviously, it is in disregard with the media 

principles to provide news on daily basis  which are irrelevant with legal acts. Undoubtedly, this 

comes as a result of acquiring information that the media receives from citizens and informing 

citizens of the information they receive from citizens. Consequently, citizens inform through 

various social networks, and the media receive such information as they can find it and without 

verifying them at all before the citizens, respectively before their followers, without breaking 

their heads if they violate any legal and ethical act which regulates fair information, including: 

Law on defamation and insult; Law on the Protection of Journalists' Resources; journalistic codex 
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and ethics in journalism. Nevertheless media seems to lose the trust readers demand from them. 

This paper elaborates and deeply scrutinizes the findings of a research on electronic media in 

Kosovo, concerned with their function in publishing information provided by citizens to inform 

citizens. As far as this principle, the Law Against Defamation and Insult in Kosovo has been 

consulted, the literature that mentions this issue, and the method of interview, survey and survey 

was used. Based on the Law Against Defamation and Insult, in Kosovo "no one will be liable for 

defamation and insult to a statement of a matter of public interest if they prove to be reasonable 

in all circumstances for a person in their position of spread the material with good intentions. 

Being aware of the importance of freedom of expression, regarding matters of public interest so 

that it may result in timely information on such matters. " This means that the degree of non-

liability for publishing a news item that could be offensive but which is of common interest is 

stipulated by (Law No. 02 / L-65 Civil Law Against Defamation and Insult). Indeed, based on 

the number of printed newspapers for many years in Kosovo, the quantity of printed copies and 

the increase in online newspapers, it is rightly raised a hypothesis that because of the speed of 

the news spread, enough information sources, the news published in print electronic media in 

Kosovo has lost credibility. Based on the findings, the conclusions on which this hypothesis relies 

on 

The underlying objective of this research 

The underlying purpose of this study is to profoundly scrutinize the core function of information 

that is carried out by means of electronic print media. The main focus of this study is to analyze 

technology and the Internet have influenced on reducing the reliability of information, namely 

the news published in Albanian electronic media in Kosovo. However it is worth raising this 

question; “ How is the electronic media affecting the credibility, trustfulness of news ? Does 

social media bear trustworthiness in itself or it distorts information ? 

Research Methodology 

Indeed the drafting of this papers is primarily based on the following scientific methods; the 

interview method, the survey method. Through the interview method, there were depicted 

accurate data regarding the media development along a certain period of time and as a matter of 

a fact there were interviewed numerous senior journalists in Kosovo. Through the survey method, 

data on the credibility of print media in Kosovo were provided. While the survey method is used 

to analyze the quality of news in online newsletters. Data which is depicted in is processed and 

sorted by relevance, placing it in the right place. First and foremost, in November 2017, there 

was initiated a questionnaire, which was thereafter launched electronically to Kosovo Albanian 

citizens. Furthermore, answers which were received have been elaborated within two weeks. 

During the third week the material was processed and meticulously arranged in relevance with 

the required standards. Lastly, within the fourth week, there was compiled and structured the 

section of this paper. In the first week of July 2018, there was carried out a questionnaire 

regarding the credibility of electronic media written in Albanian in Kosovo was made. This 

questionnaire was also sent electronically to students, scholars, journalists and citizens of 

different backgrounds. The scientific work has been arranged and accurately processed during 

the third week of July. 

Research Samples 

Samples of this paper were obtained through online newspapers in Kosovo: voice, 

"gazetaexpress.com", newspaper "koha.net". insajderi.com; indeksonline; Freedom House 

Report of "Reporters Without Borders". The instruments used were Kosovo Albanian citizens 

aged 18-65 years, users of one of the social networks. In 2017, 350 respondents were interviewed, 

while in 2018 500 respondents from all regions of the Republic of Kosovo were interviewed. 
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1. Albanian-language electronic media in Kosovo and the purpose of public 

information 

In addition to print and visual media, in Kosovo there are also electronic print media, which are 

considered attractive to readers for several reasons, as Hollander also states (Hollander et al., 

2011; Van Cauwenberge et al., 2015). In Kosovo, there are enough legal provisions to ensure that 

written electronic media are responsible for their actions. However, the state has not drafted nor 

approved the regulation of broadcasters type in written electronic media, as is the case with most 

developed countries. Nevertheless in industrialized countries, journalists and scholars of 

journalism have been consistently striving for developing of the print media by generating new 

ideas in the early twentieth century. Lippmman thought that the good presentation of the news 

should be made through great scientific values. (Kovach, 2009) However, over the years, the 

original and most sophisticated interpretation of objectivity is completely distorted, says Bill 

Kovach. Many of the journalists had never understood this paradigm. They had labeled the 

concept of objectivity as false. It should be noted that it was not just Lippmman who sought 

higher professionalism in journalism. Before him was Joseph Pulitzer, who, to assist in the 

professionalization of journalism, had created the Graduate School of Journalism at Columbia 

University. (Kovach, 2009). Hollander and his associates point out that switching from printed 

newsletters to online is done for several reasons, and two of them are the lowest cost and delivery 

speed. (Hollander et al., 2011; Van Cauwenberge et al., 2015). Without getting the cost of these 

media at all, news distribution is lucid and straightforward which avoids vulnerability and costs 

of distributing copies of paper (Kanter, 2008). That the truth of a news has nothing to do with the 

truthfulness of the news, this has been proved several times. Recently, various events have been 

published, which were initially published as true news, and thereafter it was proven that it did not 

happen as reported despite of  the fact that news may have even been received by reliable officials 

. (Recall the US Secretary of State's statement at the 1963 Press Conference after visiting US 

troops in Vietnam, a news story that was published in some media and then its authenticity in 

1971). (Kovach, 2009) Or when the Boston Marathon bombardment was covered in 2013, the 

New York Post published a picture on her first page of two men claiming to be the suspects that 

federal investigators were looking at at that time. The men turned out to be innocent. The paper 

apologized for the mistake, but the men later filed for defamation (Wemple, 2014). Soren 

Kierkegaard at Three Building Teaching has emphasized that things are not seen or understood 

equally. According to him, not everyone looks at the same thing. (Hong, 1843) Therefore, not for 

all truth is considered true and verity truthful. Ganimet Klaiqi, a longtime journalist of the Koha 

Ditore daily and former UBT lecturer, compared the journalism of the seventies and eighties of 

the twentieth century and the journalism that is being made today, states: "Nowadays, it’s worth 

pointing out that the spectre of journalism, which has been awfully distorted, this hasn’t come as 

a result of inaccurate textual structure, but owing to the fact that the text has been substantially 

altered. " Actually, according to Klaić, textual journalism does not languish in order, because the 

texts have good logic and are easily understood. "Real journalism doesn’t rely on the distortion 

of information, but in leaving them inadequate, giving inaccurate information, asking for clicks, 

etc.". underlines Klaiqi. (February 14, 2017)  The vast majority of the information comes from a 

new perspective, says Stephan Russ-Mohl, which would limit our attention. Undoubtedly, their 

main purpose is to inform the public with the newest ones that take place in the country, the 

region and the world, but not giving away information that would overburden us so much as to 

distract our attention. According to the report "Freedom Haus" of "Reporters Without Borders" 

and Media Independence in Kosovo, it was concluded that media in Kosovo, is malfunctioning, 

affected by direct and indirect interventions regarding politics, financial pressure, as well as 

powerful entrepreneurs. Nowadays, it is an undeniable truth that journalists who criticize Kosovo 

authorities are frequently being accused as "traitors" or "Serbs sympathizers", and to make the 

matter worse are even blamed of violating the constitution. 
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1.1 Information and dissemination 

Durin the last decade, the media industry in Kosovo has also experienced a significant structural 

change. In course of the 21st century, there was witnessed a a new era of security and information 

dissemination was launched, merging one to three. Writing, View, and Voice. Relationships 

between truth, news truth, and communication technology have an undeniable impact on how 

media works. Thus increasing the number of printed electronic media and increasing competition 

instead of increasing the quality and reliability of news published by these media are all the more 

unreliable. News is created not news. They are unkempt and puzzled to the reader. This is due to 

a regulatory gap regarding the oversight of electronic print media. Both the Independent Media 

Commission (IMC) and the Press Council of Kosovo (ICMM) are withdrawn from their moral 

responsibility for protecting the rights of individuals from the harmful content of the print media. 

According to the EC Progress Report, in Kosovo the number of internet users has reached almost 

76%, which is a 2% increase over the last two years. (see: European Commission, Progress 

Report for Kosovo in 2016) Increasing the number of Internet users and the boost in the number 

of print media are unlikely to have affected both the speed of the news spread and the the plurality 

of their publication. These are the two underlying factors have made the information accessible 

for by every citizen, whether or not journalist, writer, publisher or publisher. Whereas on the 

other hand, written electronic media have enabled citizens to be involved in writing and spreading 

news, increasing the number of published news, increasing the number of writers, lifting taboos 

that only the journalist informs, on the other hand has influenced the dissemination news from 

unreliable sources, and with it, has jeopardized the credibility of the content and the quality of 

the writings in these media. Bearing in mind that in Kosovo, freedom of expression is a 

constitutional right, defined in accordance with the general principles of the United Nations (UN) 

and the European Convention for the Protection of Human Rights, written electronic media that 

are established and operating in Kosovo, increasingly are becoming a threat to use for defamation 

purposes or to offend others that are in the public view of the public. Since this type of media is 

legally largely unregulated, the responsibility of the respective institutions and their integrity is 

low. Although the national legislature is in favor of freedom of expression and the media, when 

it comes to regulating written electronic media, the law does not set out clear instructions or 

institutional responsibilities. Therefore, in order to regulate the media in Kosovo, there is a need 

to amend certain provisions and rules of legislation in order to require accountability by the 

Independent Media Commission (IMC) to oversee these media. Because in the absence of 

sanctioning mechanisms for bearing accountability, the behavior of the print media is 

increasingly becoming a worrisome issue. This is quite concerning because, there is no specific 

media law, (there is a law regulating the protection of sources of information - Law No. 04 / L-

137). Therefore, by using this legal gap, recently written print media in Kosovo have gained a 

significant popularity at the expense of traditional media, as these provide space for freedom of 

expression, allowing individuals to become creators of content, and by enabling them to be news 

writers. Consequently, while the freedom of expression is not properly controlled, the print media 

utilizes their space for publishing various news, often with information from suspicious sources, 

but which makes them gain excessive power and build on traditional media printed. The 

technological developments have brought above a rapid change as far as the distribution of news, 

means of journalistic writtings are concerned.  

Obviously, there have been carried out numerous steps to improve the theory as well as 

philosophy and multifaceted theoretical part, to foster an unbiased journalism both in written and 

oral form. 

1.2. Findings in the framework of this research 

As far as findings are concerned the research, this research has taken place in November 2017 

with 350 respondents aged 19-35 years and the other in July 2018 with 500 respondents aged 19-

65, in Kosovo 70% of respondents think that the media are all they are aware of. Indeed, this 
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implies that the media are not only newspapers, magazines, radios, televisions, but also various 

social networks through which the vast majority of citizens exchange different information. 

Social networks are ranked at the third place concerning the accuracy and importance of 

information. 8% of respondents think that social networks are the media. Consequently, this 

means that information which is taken and delivered faster through social networks. The 

newspapers that have dropped the number of books and readability take the last place, and is in 

line with the number of copies sold. The information space has enabled citizens not only to be 

informed, but also to provide their individual opinions and point of views. Whereas as  McLaugh 

emphasizes and highlights world seems small by utilizing the whole range of means of 

information but at the same time, to soften the quality of information. Undoubtedly this can be 

witnessed by the outcomes of the Information and Communication Technology Use Survey 2017, 

made by the Kosovo Agency of Statistics, where it was pointed out that 88.8% of households had 

access to internet at home, from any type of device. Analyzing the Answers to the Survey 

Question: What is considered as media information necessarily creates the impression that even 

though newspapers as the first media gathering, publishing and disseminating information have 

fallen far below. Due to the fact only 4% of respondents consider the media. Meanwhile, during 

the seventies of the twentieth century until the end of the eighties, newspapers were the ones that 

carried all the responsibility of disseminating news and informing the citizens. Nevertheless it’s 

worth bearing in mind and recalling that in Kosovo, Albanian news broadcast via television 

started in 1975. (see more: Selimi, Ferid, Public Broadcaster 2016) Figure 1 shows the findings 

of what are considered media. From the respondents' answers, nothing is left to portals or 

television. However, a discrepancy in the multiplicity of responses can be seen immediately 

below. In addition, 70% of respondents think that everything that is being informed is the media, 

while for the radio only 1% think it is the media, although most of them hear the radio. Taking 

into account the findings of the paper, there is witnessed a lack unprofessionalism and a lack of 

ethics in these media. Trying to survive and increase their benefits, they have difficulty in 

maintaining the standards of journalistic ethics. 

Fig. 1. Presentation of what media information is considered 

 

As it is shown in Figure 1, 70% of respondents consider Media Information to be all that informs. 

17% think TV as media, 8% of respondents. Media is also comprised of social networks like 

Facebook, Instagram, Twiter. etc ... followed by 4% newspapers, while radio remains the last 

with 1% of respondents. 

  



43 

 

 

Fig. 2. Presentation with media figures 

 

This survey was carried out in 2017 where participated 350 Kosovar respondents of different 

ages, the results show that the reason for the news in a written electronic media is the quality of 

the news, leading by 46.8%; followed by curiosity by 40.9%. and the latest news coverage by 

15.1%; 

Fig. 3. The reasons which foster and increase the viewership of electronic media in Kosovo, 

regarding the objectivity and credibility of newspapers published in electronic print media. Due 

to the fact 21% of them say the news is objective, while 37% believe it, and 42% partially trust 

media. 
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Fig. 4. Reliability of electronic media in Kosovo  

 

As far as the feedback of respondents is concerned there is witnessed a dissatisfaction both in the 

objectivity and trustworthiness regarding the published news. 

Conclusions 

Due to the fact that there has been  perceived a strong tendency towards media convergence, as 

well as the possibility of simultaneously disseminating information through many channels, has 

brought forth adverse effects by made the process of change impossible to surpass even the print 

media in Kosovo. Based on freedom of expression, which is a constitutional right, defined in 

accordance with the general principles of the United Nations (UN) and the European Convention 

for the Protection of Human Rights, which implies that this freedom of expression can be 

exercised. Nevertheless not in such a way as to violate the rights of the other person nor to become 

a threat and to be used for defamation purposes or to offend them. Therefore, based on this 

principle, electronic media are subject to this Article of this Convention. The responsibility of 

expressing defamation instead of truth falls on the author and the media that issues it, even though 

the law has not yet defined the rules for written electronic media. Meanwhile IMC functions as a 

state regulatory body, it is legally responsible only for broadcast media. The PCC functions as a 

self-regulating body and has the right to promote freedom of expression without bearing any legal 

authority. Due to the fact that technology is being consistently being developed the news stifles 

the news for hundreds of seconds, the truth and truthfulness of the news in print media in Kosovo 

is still far from the standard of fair and accurate information. Public members have become 

writers, compilers, editors, and news publishers. Which means, those who used to consume the 

news now produce and distribute it in various forms and with various means, mainly via the 

internet. Citizens receive free of charge information and receive information does not waste time. 

What is most important is that the information is already in the hands of everyone, it is on hand 

phones. Written electronic media as elsewhere in Kosovo have transformed the world into a 

village where information becomes obsolete within minutes. Nonetheless there have been 

consistently witnessed sensational titles i written media in Kosovo are depicted sensational titles, 

short text within the news, speed of news and the multitude of news published within the day. 

They have very little or have all the correspondents-reporters removed, and they do not have the 

first giver of information. Information is provided free of charge by random citizens and is also 

distributed free of charge. However, along with the data provided by the research, it can be drawn 

the conclusion that apart from the sensational titles and despite the multiplicity of news stories, 

the reliability of newspapers published in print media in Kosovo is unsatisfactory. In this point 
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of view the information published in these media is irrelevant and in disregard with the main 

purpose and the underlying function of information. From the eye of a scholar, electronic print 

media in Kosovo violate the journalistic codex and violate ethics in journalism. Printed electronic 

media have gained significant popularity at the expense of the traditional press, because the very 

nature of their action prompts them to provide quick, responsive, and varied information at no 

cost. Given the speed of information dissemination, it often happens that they are inaccurate, 

because written electronic media provide space for freedom of expression, enabling individuals 

to become creators of content, regardless of the quality and accuracy. This has caused these media 

to carry an excessive power and violate the privacy and integrity of individuals. This is also 

evidenced by the latest European Commission (EC) report, reiterating that freedom of expression 

is not well monitored by regulatory authorities, referring to the Independent Media Commission 

(IMC) and the Press Council of Kosovo (PCK).  
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Facebook as a media in political communication and as a 

source of information on Kosovo's televisions 
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Abstract; Technology development and the new media have changed the political 

communication and the way of doing journalism, even in Kosovo. The paper analyzes the 

political communication of key leaders and the use of posts as a source of information, from 

televisions, which are still the most popular media in Kosovo. For conducting the paper an 

observation method is used , on which are analyzed the profiles of political leaders as 

communicators of political messages and  the news of the television as transmitters of these 

messages. The paper concludes that the use of Facebook  for the political communication is in 

favor of politicians, but that the use of mostly unedited posts as a source of information from the 

media, does not contribute to journalism, on the contrary, it weakens it and the role of the media 

in society. 

Keywords: political communication, source of information, political leader, Facebook, 

television. 

Introduction 

For communication which is "a necessity" for the humankind, there are many definitions. 

Generally speaking, communication is an interaction process, which makes possible the exchange 

of messages or information from the information provider to the recipient. Communication that 

is as old as human existence itself, developed and evolved at the same time with the human 

development. As a result of these developments, there were also expressed various forms of 

communication: self-communication, interpersonal communication, communication in small 

groups, public communication and mass communication. The latter one is realized through mass 

media that, with the help of one or more devices, produces and transmits public messages, which 

are addressed to wide, heterogeneous and distributed audiences (Dominick, 2010). Mass 

communication is diverse and made for different purposes. One of the forms of mass 

communication is political communication, which is intentional communication about politics 

and it involves all forms of communication, undertaken by politicians and other political actors 

in order to achieve specific objectives. (McNair, 2009). This form of communication was born 

with the emergence of politics and political activities, and its purpose to convince voters that a 

politician or a political organization is "the best". Based on this, political actors, such as: political 

parties, public organizations, governments, or even pressure groups, use political communication 

in order to win over others. In its entirety, political communication is the communication that 

takes place between: political organizations, media and citizens (McNair, 2009). This form of 

communication is also practiced in our country, even, in order to advance their political 

communication, and to follow world time trends, political actors in Kosovo also use social 

networks, as new forms of mass communication, including also Facebook. The development of 

technology and the appearance of new media have changed the way of policymaking, political 

communication with the public and the way of doing journalism. The “explosion” of social 

networks, with an extraordinary extension for a short period of time, has led many politicians to 
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choose social networks to say something, before saying it on television (Giansante, 2014). They 

do this intentionally, as they want a big audience, which is made possible by social networks. Big 

audiences are a good opportunity for promotion and victory, and for these purposes, Facebook as 

a media, is used by many Kosovar politicians for political communication, who, through it 

communicate with the public and at the same time do politics. These political messages, made 

public on Facebook, are often used as sources of information from the media, including also 

televisions, which, without much effort, bring to the public what politicians share with their 

audience on Facebook. So, politicians, besides reaching their audience on social networks, they 

send their political messages to the audiences of these media, in our case, to the televisions 

audience.                          

Hypothesis 

In Kosovo, a country which was in war two decades ago and which after the war and declaration 

of independence continues to be in transition, top political leaders use Facebook quite a lot for 

political media communication. This is done intentionally and aims the conviction of voters that 

them-political communicators are better than the others. Political leaders use Facebook for 

political communication, because through it they manage to send their messages to a huge 

audience, and except that, they also infiltrate the traditional media audiences, including 

televisions, which quite often use political communications as information source. 

The research questions 

RQ 1: How much Facebook is used as media in political communication in Kosovo? 

RQ 2: How often political messages of Kosovo’s top leaders, published in Facebook, become 

information source in local televisions? 

Methodology 

The method used for the preparation of this paper is observation. Usage of this method was not 

coincidence, but intentional. Through observation, are analyzed profiles of main political leaders, 

as communicators of political messages and also news in televisions as broadcasters of these 

messages, with what is intended to prove this hypothesis and to give answers to the research 

questions. 

Model of this paper are profiles of top five political leaders in Kosovo, president Hashim Thaqi, 

parliamentary leader Kadri Veseli, prime minister Ramush Haradinaj, leader of the political 

party, LDK, Isa Mustafa and leader of Vetëvendosje, Albin Kurti.  

Profiles of these political leaders are chosen because the same actually govern the country in 

multiple ways, being key leaders in Kosovo’s politics. To realize the second part of this paper, 

that how much political messages, made in Facebook, are used as information source, have been 

observed and analyzed the central news editions of televisions, Radiotelevizioni i Kosovës , 

RTV21 and Klan Kosova. The first and the second are televisions with national frequency and 

the third is a cable television.  

The first is chosen because it is the only public television in country, the second because it is a 

private television with national frequency and the third because it is a cable television with the 

most views. 
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Samples of the paper-Facebook profiles of top five political leaders and the editions of central 

news of the three televisions have been observed and analyzed since July 13 until August 31, 

2018, which means for 50 days, and all this have been to extract trusted comprehensive result. 

The design for this specific time has been intentionally, because in this time Kosovo was waiting 

for visa recommendations, a political case so common discussed in the country. Besides that, 

during this period of time, what made this case even more interesting for research is that at this 

time Kosovo had positive recommendation for visa’s liberalizations, the president Hashim Thaçi 

revealed his idea for borders change between Kosovo and Serbia. With this idea, he increased the 

level of political communications, including communication via Facebook. Communication of 

political leaders, sample of this paper, was analyzed in 1st and 2nd September, meanwhile news 

editions were analyzed from televisions websites or even through their YouTube, from 3rd to 8th 

September. 

Findings 

Kosovo and Kosovars who in the -90s were in an "informative darkness" (Selimi, 2016), 

nowadays, after liberation from Serbia, have many opportunities for information. For this, the 

tremendous development of information technology has had an unavoidable impact on the media 

environment in Kosovo (Fetoshi, 2018), influencing in the creation process of hundreds of 

different types of media, traditional or new. Among other things, these media, from politicians, 

political parties, public organizations and other political actors, are also used for political 

communication with the public. Meanwhile, apart from mass media, for this purpose, Kosovar 

politicians use very much Facebook too, which has a wide use by the mass-people of Kosovo and 

political communicators, so this way, it can offer a greater audience to the politicians, making it 

possible for their political messages to catch an audience – voting mass. After observing the 

profiles of the five main political leaders in Kosovo, it is noticed that everyone uses "Facebook" 

as a media in political communication. The results show that the five political leaders, used us a 

sample of this paper, pay attention and importance to communication with the public, and for this 

they constantly communicate via Facebook and create or maintain their relation with the public.  

In 50 days, the five political leaders of Kosovo, in total, shared with the Kosovo's audience 290 

posts. The most active on Facebook was Prime Minister Ramush Haradinaj, with 127 posts, while 

the most passive, LDK leader, Isa Mustafa, with only 6. But, unlike Mustafa, President Hashim 

Thaçi, in some cases, within a 24-hour period, posted 5-6 or more times and often reached the 6-

digit audience, as happened with one of the video-conferences of President Hashim Thaçi, on 30 

August, with over 358,500 views.  

This fact, but not only, is indicative that nowadays, when technology has advanced so much and 

political communication is highly dependent on it and the new media, politics and political 

communication is no longer just "the art of the possible" but it is also a "technological art" 

(Harvey, 2014), which, political communicators should use it well, in order to achieve their 

intentions. 

Based on the observation of Facebook profiles and the observation of the central news of three 

television used as a sample, it is noted that the sharing process of political messages, the growth 

of the audience and the achievement of the goals of political communicators, besides Facebook, 

which is used as a media for political communication, for this purpose are used also the 

televisions, which use the political communications of sample politicians as a source of 

information. This is because of the fact that the media and politics, as a political communication 

actor, build relations between themselves, since aim of bothh is to reach the citizens, but having 

different goals: politics seeing the citizen as a voter, while the media as an audience (Rexha, 

2017). 

 



50 

 

 

Facebook as a media in political communication in Kosovo 

We can also have political communication without mass media, but, such communication, at the 

time of contemporary communication technologies can be "fruitless" (ineffective), as the media 

is one of the three main elements of political communication. Therefore, in order for political 

communicators to reach their goals through communication, political actors should use the media 

so that their messages are communicated to the desired audience (McNair, 2009). Besides the use 

of media for political communication, also the selection of media chosen for communication with 

the public is of utmost importance, since the transmission of the message to the targeted audience 

through adequate medium is the key to a successful communication (Rouse M, Rouse S, 2008).  

Taking this into account, politicians, political parties, public organizations and other political 

actors in Kosovo, use the social network "Facebook" quite a lot. As following it will be told: how 

much Facebook is used as media in political communication in Kosovo? 

Based on the survey, it appears that Facebook as a new media has a wide use in Kosovo and, 

consequently, it provides or can provide a wide audience to those who send political messages 

Political communicators, including politicians, through network communication, refer to their 

broad audiences to promote their ideas and policies, so that they make them  practicable and 

acceptable for the audience. Therefore, for these purposes and not only, the main political leaders 

in the country: the president, the chairman of the Assembly, the prime minister, and the two 

presidents of the largest opposition parties in Kosovo, have chosen to make their political 

communication even via Facebook. The following table presents the political communication of 

Kosovo's five main political leaders, made on Facebook, during July 13 - August 31, 2018. 

Political Communicators Posts Likes Comments Shares Views 

Hashim Thaçi 91 107,424 31,131 2,626 1,865,900 

Kadri Veseli 39 34,698 2,317 1,374 62,500 

Ramush Haradinaj 127 95,197 7,761 2,952 146,300 

Isa Mustafa 6 3,542 370 136 0 

Albin Kurti 27 69,653 3,384 5,313 58,400 

Total 290 310,514 44,963 12,401 2,133,100 

Table 1. Political Communication of five main political leaders in Kosovo  

 
As shown in Table 1, for the analyzed period of time, the five leaders, posted on Facebook 290 

times, with which they began the "infinite" communication with an "unlimited" audience. Based 

on the survey findings, it turns out that the prime minister of Kosovo was the most active, with 

127 posts, while the LDK president, Isa Mustafa, had only 6 posts and was the most passive 

regarding political communication via Facebook. Before Haradinaj, who had the highest number 

of posts, with the number of likes for posts came president Thaçi, who in 91 posts received over 

100 thousand likes. The latter came out first also regarding to the number of comments, taking 

31,131 comments, while also he was the first featuring video views, which, in most cases were 

live broadcasts of press conferences, and which, by the end of June were rare. 

Thus, 24 videoposts of the President Hashim Thaci received 1 million 865 thousand and 900 

views. Meanwhile, Albin Kurti's posts were shared mostly. His 27 posts were shared 5,313 times, 

so that Kurti's political messages, besides to his 111,380 followers, go to thousands of other 

Facebook users. The power that new media have, in terms of the reached audience, is described 

by Giansante this way: The television needed 13 years to reach the 50 million audience, which 

was reached by "Facebook" in a few months (Giansante, 2014). Every like, comment, share, or 

view, represents political communication with the public, as these forms of communication make 

it possible for the political messages of political communicators, in this case, to the five main 

political leaders of Kosovo, reach a large number of people. The appearance of new media has 

made it possible for politicians to reach big, hardly dreamed audiences from previous generations 
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(Dupre, 2012). While the appearance of social networks to a large audience, has made it possible 

for them to get a lot of attention from politicians. (Harvey, 2014). This is also noticed by Kosovar 

politicians, and as an indication of this, you can get their constant communication with audiences, 

as well as investment in audience growth. At the time when these measurements were made, 

Hashim Thaçi had 326,648 likes, Ramush Haradinaj had 158,470 likes, Kadri Veseli had 160,130 

likes, Isa Mustafa had 55,340 likes and Albin Kurti had 111,380 likes. 

One side political communication of Kosovo's political leaders – Get only 

what I say 

The findings show that the five main political leaders in Kosovo use Facebook a lot for political 

communication with the public and they share a lot of political and non-political messages with 

the audience, which is seen as a voting mass by them. But, this intentional political 

communication of the leaders, who were a sample of this analysis, was noted to be a one way 

communication. Even despite numerous positive or negative comments, Kosovar leaders rarely 

exchanged messages through comments with their audiences. They, by not responding to the 

comments, either intentionally or unintentionally, didn’t take advantage of the opportunity of 

interactivity, which is made possible by the new media. Meanwhile, their political messages were 

shared through Facebook and forwarded to their audiences and not only, in a way that made 

possible for them to influence straight to their audience, by presenting themselves as better than 

others. 

In some cases it has been seen that political leaders, with their posts, have “stifled” political 

opponents, but even when they were asked by audience about the political attacks, they did not 

"justify" them, choosing silence-silence ,which can be translated as "just get what I want", but 

not what you want, even if that is the truth.  

Political communication of Kosovo's main leaders, besides being one sided, was also indifferent 

for that part of the audience that required additional information.  

This leads to taking into the consideration the fact that Kosovar politicians should change this 

approach of political communication with the public, in such a way that communication does not 

remain only one sided, but to be realized in two directions, making also the voice of the public 

heard. 

Facebook posts of political leaders as a source of information on Kosovo’s 

televisions 

Doing journalist has undergone changes in different periods of time, especially with the 

development of technology and the emergence of the Internet. Besides this, changes in journalism 

brought also social networks, the presence of which is now seen everywhere in the media, all 

over the world.  

In the Kosovo media, the posts that politicians make on social networks, mostly on Facebook, 

often become news. This is noticed in the online media, meanwhile the news that as a source of 

information use social networks, are broadcasted also on TV, although this type of media 

continues to be the most popular media and a main source of information. Based on the findings 

after the observation of Facebook profiles of the five main political leaders in Kosovo, as well as 

the central news editions of three Kosovar televisions, that were a sample of this paper, it shows 

that the political messages of political leaders that were posted on Facebook often became a 

source of information from televisions. Below, Table 2 shows the number of posts made on 

Facebook by Kosovar political leaders, which were used as a source of information by Radio 

Television of Kosovo, RTV21 and Klan Kosova, during the period 13 July - 31 August 2018. 
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Political Communicator No. of Posst No. of posts that became news RTK RTV21 Klan Kosova 

Hashim Thaçi 91 22 15 11 14 

Kadri Veseli 39 11 10 5 5 

Ramush Haradinaj 127 19 14 12 7 

Isa Mustafa 6 3 3 2 1 

Albin Kurti 27 3 3 1 1 

Total 290 58 45 21 28 

      

Table 2. Facebook posts of political leaders made on Facebook, a source of 

information on Kosovo’s televisions 

 
In this paper it has been analyzed the media- political communicator relation, with an emphasis 

on using Facebook's posts as a source of information on Kosovo's television stations. After 

observing Facebook profiles of five political leaders in Kosovo, it was understood that out of 290 

posts, 58 were used as sources of information. In the 50-day interval, Radio Televizioni i Kosovës 

has used 45 posts of political leaders as a source of information, Klan Kosova 28, while RTV21 

used only 21 out of 290 posts of political leaders made on Facebook as sources of information in 

the news. Based on the findings, we can say that editorial policies decide whether a post of a 

political leader made on Facebook becomes news or not, and that televisions, may, in some cases, 

also avoid using posts that political leaders make in their profiles on Facebook. 

The three televisions analyzed, in their news editions made news only a few posts of the 

opposition political leaders, this way, these televisions excluded the opposition opinions on 

certain political issues, such as the critical posts of Albin Kurti, against the idea of the President 

of Kosovo for the possibility of correcting the border between Kosovo and Serbia. 

News with Facebook as a source of information and the need to edit and 

add information 

Kosovar televisions, as well as other media types in the country, constantly use posts of political 

communicators as sources of information, and this new practice of doing journalism is increasing 

every day. The use of posts made in social networks as a source of news information, deserves 

attention and needs to be done carefully, a fact that in the case of Kosovar media is often absent. 

While the world's largest media, such as the BBC, has engaged special staff to train journalists 

about treating social networks as sources of information (Belair-Gagnon, 2015), all this is done 

because, as Belair-Gagnon says, journalists in the BBC continue to be concerned about how 

social media impacts their daily work (Belair-Gagnon, 2015). But while Britons think about how 

social networks should be used and worry about the impact of social networks on reporting, in 

our country this is not seen with much concern. Posts made on social sites that are used as sources 

of media information, including posts of politicians, are often not well treated. 

This has been seen even in the case of this analysis, when the three television that are a sample 

of this paper used as a source of information the posts of the five main political leaders made on 

Facebook. The observation made to the 150 news editions of three Kosovar televisions shows 

that televisions don’t use properly this kind of posts. 

Posts are often not edited at all, but through news they are "served" to the public in the way that 

political communicators wanted. This may be one of the reasons that Kosovar political actors use 

Facebook so much for their political communications. Based on the findings, we can say that 

Kosovar television, but also other media, have to edit the posts they use as sources of information, 

since the public needs only basic information, not all that excessive information that audience 

may have received in advance through the Facebook profile of the political leader.  
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Editing posts should also be done in cases where the information that politicians have provided 

on Facebook are not enough, while the public needs to know more about that issue, or even when 

the political communicator tries to use the media for personal political purposes.  

The media in Kosovo should not allow to be misused by politicians, in certain cases they should 

also refuse the posts of politicians, this way, they refuse to say what political communicators 

want and just in the way they want. 

Conclusions  

Findings gained through observing the profiles of five main political leaders in Kosovo show that 

they use Facebook a lot for political communication and that they are very active in this social 

network, which us very popular in our country. Kosovar politicians, who were a sample of this 

analysis, pay a great attention and importance to the political communication with the public 

through Facebook. Political communication of the five Kosovar policymakers made during the 

period from July 13 to August 31, 2018, was intentional and through it, they aimed to create a 

good political communication with the public, which would help them to preserve and create a 

good relation with the potential public-voters. 

Language used by communicators, President Hashim Thaci,  the speaker of the Parliament, Kadri 

Veseli, Prime Minister, Ramush Haradinaj, leader of LDK, Isa Mustafa and leader of the 

Vetëvendosje, Albin Kurt, was well chosen and intended to convince the voters that they are 

better than the others. To achieve this, in some cases, political leaders, through the used language, 

tormented political opponents.  

Political communication of Kosovo's political leaders was a one way communication. Politicians, 

through this way of communicating with the public, had no interactivity with their Facebook 

audience and they gave no additional information when they were asked, but chose silence-

silence, that could be translated as "just get what I want" , but not what you want, even the truth. 

Through a one-way, non-return communication, Kosovo's main political leaders, at any rate, tried 

to convince the audience of their political ideas and attitudes. Based on the findings, but also 

from what is seen every day in the news editions of Kosovar television, it can be said that the 

media and journalists are supporting the communication of a politician, who, with their 

"monologues" on Facebook, without being "embarrassed" by journalists' questions, are arriving 

to be part of the media sphere. The paper proves that political leaders, who were a sample of 

analysis, via Facebook managed to focus their political messages on a huge audience they have 

on Facebook, and besides, they, through the posts they made there, also achieved television 

audiences, and as a matter of fact, media use political communications as a source of information, 

and with them, without much effort, they make "journalism". 

Based on the results obtained from the observation of 150 central news editions of three 

broadcasting televisions, it can be said that the use of politicians' posts as a source of information 

from televisions was frequent. The posts of the prominent political leaders were in the news 

mostly in RTK, but two other televisions were not much behind in this aspect. Televisions, with 

the use of these posts as news sources became broadcasters of political messages of Kosovo's 

main political leaders, and so, with or without intent, they broadcasted political messages that 

politicians said in their Facebook profiles. 

In some cases, the media used the entire post, without editing it at all and “make a news” from it, 

this happens in continuity, while, the use of political communications as a source of information 

on our television harms the professional journalism because, politicians serve their political 

messages to the television audience, while they do not face journalists.  

Taking this into account and also based on the findings gained from the observation of five 

Facebook profiles of main political leaders, as communicators of political messages and 

television news as broadcasters of these messages, the paper confirms the hypothesis and 
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concludes that the use of Facebook for political communication is good for politicians, but, the 

use of, mostly, unedited posts as a source of information from the media does not contribute to 

journalism, on the contrary, it minimizes it and the role of media in society. 
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Abstract. The Development of information technology and internet in Kosovo, particularly 

during 2010-2018, has strongly affected the decrease in edition of printed newspapers, whereas 

on the other hand there is witnessed an increase in the number of users of online media who 

would rather appreciate to acquire information through those sources rather than other means of 

information. Express Newspaper is among the most printed newspapers, but it has recently passed 

from hard copy version to online one. Due to the fact that it mainly operates online it has 

increasingly boosted the number of readers. Whereas Newspaper “Koha Ditore”, along with the 

printed version and the online platform. The outcomes from the research reveal that the drop in 

edition of the printed newspapers and increase in the number of online versions has affected on 

the overall cost and the speed of spreading news. Apart from causing a drop in the number of 

printed editions, this has brought forth adverse effects in printed newspapers which have ceased 

to function. 

 

Keywords: technology, internet, media, market, newspaper, print, online, printed newspapers, 

online newspapers 

Introduction 

Technology and the Internet, in the last two decades have played an important role in the world 

media, lessening the power of printed newspapers and boosting the power of the online news 

media. The new media technologies in the last two decades have greatly influenced society, 

especially in facilitating access to information and news. The development of Internet technology 

has enabled newspaper readers to have faster access to information and to actively receive and 

disseminate information. Kosovo, despite being a new state, has advanced in the use of the 

Internet and the development of technology. According to the results presented by Kosovo 

Agency of Statistics (2018) in the report "Information and Communication Technology Use 

Survey 2017", in 2017, 88.8% of Kosovo's households have access to the Internet. Nowadays, 

every citizen of Kosovo who has an internet connection or smart phone, can easily access any 

information or news that is published in online newspapers. Technology and the Internet have 

also enabled media to publish information and news at a lower cost and shorter time. However, 

this has adversely affected the printed newspapers, they have reduced their circulation and the 

number of buyers, ie the number of readers has lowered drastically. 

According to KIPRED & OSCE (2010), there were nine daily newspapers published in Kosovo 

in 201027, but in 2018 only five of them remained.  Printed papers every day tend to go extinct 

                                                                 
27 Daily newspapers in Albanian language in 2010 were: Bota Sot, Epoka e Re, Express, Infopress, Koha 

Ditore, Kosova Sot, Lajmi, Zëri, and the newspaper Tribuna. 
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or switch to the online version. Due to the reduction of the number of printed newspapers over 

the years in Kosovo and the increase of online newspapers, this paper through the research 

question “How has the development of technology - Internet affected printed newspapers and 

online newspapers”, attempts to establish the main factors that have affected the reduction in the 

number of printed newspapers and the increase in the number of online newspapers. 

Literature Reviews 

According to scholars, technology and especially the Internet, in the last decade have affected 

printed newspapers by causing a drastic fall in their sales.  Robertson (2005) justifies the lowering 

sales of printed newsletters with the fact that readers are offered the opportunity to read the same 

news online for free. According to Alexander [et al.] (2004), technology and the Internet play an 

important role in defining potential production techniques and their relative efficiency. An 

outstanding example of the media is the role of electronic writing in the newspaper industry. 

Although workers in the industry were initially resistant to this technology, fearing job losses, 

the potential for electronic writing to make the newspaper industry more efficient is clear. 

(Alexander [et al.], 2004: 21). Clemons & Lang (2003) emphasize the change in the media 

market, especially in newsprint companies across the globe. According to them, due to a 

persistent drop in the number of printed news readers but also because of the outflow of 

advertisements from this kind of media format, printed newspapers are changing their way of 

producing and distributing news, switching to an online format. Sternvik et al (2008) & Fortunati 

& Sarrica (2010) argue that the collapse of printed newspapers is a result of changing news 

consumption by readers, which according to them is caused by the Internet. The cost of 

distributing news through online media is expected to further decrease over time. According to 

Clemons & Lang (2003: 281), newspaper printing will not disappear quickly, but as far as news 

delivery is concerned, online news consumption will eventually dominate. The distribution of 

digital news on the Internet, according to them, is far less costly, and at the same time much 

faster. In addition, according to them, the internet is expected to further reduce the cost of 

distributing the news online.  

According to Neijens & Voorveld (2018), online publishing is becoming more and more popular 

among publishing companies because of the lower cost. This is because the printed edition is 

more difficult and bears an additional cost for the distribution system. They also argue that the 

distribution of information electronically is straightforward and avoids vulnerabilities and 

distribution costs. According to Stenström (2009), printed newspapers are very slow, in addition 

in their front-pages they have today’s date, while the news is of yesterday. The reason why the 

speed of news distribution in the past has not been a problem, as it is now, according to Stenström 

(2009) is because there was not yet a faster way to get news. Now, however, the Internet access 

has made speed necessary for everyone in order to compete to be the first in distributing the news. 

 

 

1.1 Purposes of Research 

 

The study conducted aimed to identify the impact of technology and the Internet on printed and 

online newspapers. The main focus of this study is to analyze how technology and the Internet 

have influenced the reduction in the number of printed newspapers and at the same time increase 

of the audience of online newsletters. The purpose of this study is to understand and determine 

the impact of technology and web development on newspapers in the printed and online versions. 

The research question therefore has tried to determine this impact and efforts have been made to 

answer what is the influence of the Internet and technology development on the media market in 

Kosovo. The hypothesis of this study is justified based on the number of printed newspapers over 

the years in Kosovo, the quantity of printed copies, as well as the growth of online newspapers, 

which seeks to answer whether the development of technology is one of the factors that the 
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number of printed newspapers has decreased in Kosovo and the number of online newspapers 

has increased. Based on the findings, the conclusions drawn are built on this hypothesis.  

Research Methodology 

To conduct this research, the following scientific methods were used: the interview method, the 

survey method, the observation method and the method of comparison. Through interviews, data 

on the total cost of expenditure for the production and distribution of printed newspapers and the 

total cost of technology for the production, maintenance and publication of the online newspaper. 

For this study, the data for the online newspapers "Express newspaper" and for the printed 

newspaper "Koha Ditore" is provided. Whereas, through the survey method, data on purchasing 

and readability as well as on the impact of technology and the internet in informing readers is 

provided. The survey method was used to analyze the amount of news headlines in the printed 

newspaper Koha Ditore and online newspaper "koha.net". Through the comparison method, a 

comparison of the cost of production and distribution of two daily newspapers emerging in 

Kosovo "Gazeta Express" and "Koha Ditore" has been made. Using all this data has enabled a 

comparison between the speed and the quantity of news, in order to identify the most preferable 

format of receiving news. 

Research Sample 

Samples that have been used to conduct this study are the online newspaper "gazetaexpress.com", 

the printed newspaper "Koha Ditore" and the online newspaper "koha.net". 

Influence of technology and internet on Kosovo’s media market 

 

The low number of printed newspapers and the low circulation of print media is a phenomenon 

that has been present around the world in the last two decades. This trend has grown especially 

with the development of technology and the internet, which has made online newspapers offer 

news faster but also use audio and video platforms besides text. Technology and the Internet have 

made it possible to have access to information online, without any additional financial costs, 

unlike printed newspapers. The negative impact on printed newspapers has been largely observed 

in Kosovo as well. There are currently only five printed daily newspapers in the country which 

are Koha Ditore, Kosova Sot, Zëri, Bota Sot and Epoka e Re. 

According to KIPRED & OSCE (2010), in 2010 there were nine daily newspapers that were 

published in Kosovo28. This means that in eight years, four printed daily newspapers have been 

closed and removed from circulation. Recently, digital media has gained significant popularity 

at the expense of the traditional press, online news bring different information to their readers at 

no cost and in a short amount of time (BE, 2017). 

One of the printed newspapers that has been shut down and has gone completely online, is the 

Express newspaper (gazetaexprees.com). On November 20th 2008 the company launched the 

new product of MediaWorks, ExpressOnline, which is a combination of an online newspaper and 

online portal, now called "gazetaexprees.com". 

In 2013, Leonard Kerquki, Editor-in-Chief of the Express newspaper, told Telegrafi.com (2013) 

that the closure of the print edition of the newspaper was a strategic decision of the media leaders. 

According to him, Express will fully orientate its money and professional staff to the portal 

(online newspaper), because according to recent statistics, about 17% of the population is 

                                                                 
28 Daily newspapers in Albanian language in 2010 were: Bota Sot, Epoka e Re, Express, Infopress, Koha 

Ditore, Kosova Sot, Lajmi, Zëri, and the newspaper Tribuna.s 
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informed through the Internet and only two percent through the newspapers. "We must follow 

this trend." Kerquki pointed out. (Telegrafi.com, 2013) He also stated to Telegrafi.com (2013) 

that despite the fact that as any other innovation, portals are also viewed with skepticism, 

"international experience proves that the portal reader is much more disciplined and is informed 

more precisely than the reader of print newspaper, radio or television ". (Telegrafi.com, 2013). 

The impact of technology and the Internet on printed and online newspapers is noticed even 

amongst readers in the Republic of Kosovo. According to the results of the survey conducted 

with 500 respondents in the Republic of Kosovo, it turns out that 94% of them read the news in 

online newsletters (portals). While 62% of them say they do not buy any printed newspapers. The 

reason why online newspapers are the source of information for these respondents is that 94% 

claim that online media are the fastest in publishing the news and create easier and access to 

news. 

 Of the 500 respondents surveyed, 89% of them believe that the technology and the Internet have 

damaged the printed newsprint, which is also noticed in their preference for reading news. 84% 

of them prefer newspapers online as a source of their information, in relation to other means of 

communication.  

According to the results of the survey, 89% of the respondents think that the technology and the 

Internet have damaged the printed newsprint, while 7% of them responded that they have not 

damaged the print version, and 4% of them replied that they did not know. As per the question: 

Has technology and the Internet affected you to be informed more quickly? 96% declare that it 

has affected a lot, 3% declare that it has had little impact, and 1% responded that they did not 

know. 

Circulation of printed newspapers in Kosovo 

According to a KIPRED & OSCE study (2010), the daily circulation of daily newspapers printed 

in Kosovo in 2010 was about 25,000 to 35,000 copies. This number is very low compared to the 

population in Kosovo (about 1.8 million29). If we calculate the average of the population and the 

circulation average sold in Kosovo in 2010, it turns out that in 2010 only about 1.67% of the 

population read printed newspapers. KIPRED & OSCE (2010), through their research, have come 

to the conclusion that one of the main factors in the fall of the circulation of printed newsletters 

is the poor distribution of newspapers. According to this research, there is a larger distribution 

system for all newspapers in Kosovo, as well as two other smaller initiatives. None of these 

networks applies distribution based on the principle of supply and demand. "Instead, newspaper 

distribution remains based on a given quota, which means that some sales points receive a certain 

number of newspapers all the time, without taking into account the number of copies sold or 

returned. In addition, at many sales points, people are allowed to borrow newspapers, read them, 

and return them later, without having to buy them at all. “(KIPRED & OSCE, 2010: 7). 

Based on the results of the survey, the most read newspaper in the country is Koha Ditore, where 

41% of the respondents read Koha Ditore, 9% read the newspaper Kosova Sot, 7% read Zëri 7%, 

5% the newspaper Bota Sot , 3% Epoka e re and 35% of respondents do not read any of the 

Albanian printed newspapers published in Kosovo. According to the data provided by the 

interviews, it appears that daily circulation of the daily newspaper "Koha Ditore" in 2008 was 

about 20,000 copies, whereas in 2018 there is a drastic drop in the newspaper circulation, which 

now has around 8,000 printed copies in circulation and about 40% of samples fail to sell. This 

suggests that Koha Ditore can only sell about 5,000 copies of the newspaper. The sales price per 

unit of the newspaper is 0.50 cents. However, 25% of the newspaper sales go to contracted 

distribution companies, which reduces the revenues from the sale of the newspaper's copies. The 

                                                                 
29 Data from " Vlerësim Popullsia e Kosovës 2017", published by the Kosovo Statistics Agency 

(SAK), June 2018. According to the final results of SAK, published in the " Regjistrimi i 

Popullsisë, Ekonomive Familjare dhe Banesave në Kosovë 2011", known  as a first , post-war 

population census in Kosovo, number of  population was about 1.8 million. 
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decline of readers and buyers of the printed newspaper is also noted in the survey results where 

62% of respondents say they do not buy printed newspapers at all, 28% buy printed news 

occasionally and only 10 % buy printed news. 

Readability of online newspapers in Kosovo 

One of the first papers that has diversified from having only the printed version to having both 

the online and the printed format is Gazeta Express. In November 20th 2008, the new product of 

MediaWorks, the GazetaExpress.com portal, was launched. So, after eight years of tradition, in 

pursuit of current trends and modern developments, Gazeta Express on March 22nd, 2013, 

completely shut down its printed version, to continue only in the electronic version. 

GazetaExpress.com has been transformed into the most visited Albanian site, read by Albanians 

in over 150 countries around the world. The content of GazetaExpress.com is updated every day 

within 24 hours by journalists who work exclusively for the portal. The readability of the Express 

newspaper, in the online version, is growing year-by-year. Based on Express newspaper data, in 

June 2014, one year after the online version became exclusive, there were close to 14,000 visitors 

a day. While in 2017, the number of visitors has increased enormously, where only from January 

1st to January 31st in 2017, the number of visitors was over three million, or over one hundred 

and five thousand readers per day. 

Based on the results of the survey, GazetaExpress.com appears to be the most widely read online 

newspaper in Kosovo. 34% of surveyed respondents state that gazetaexpress.com is the online 

newspaper (the portal) that they read, 25% of them state that it is telegrafi.com, 13% koha.net, 

7% indeksonline.net, 6% insajderi.com, botasot.info 3%, 2% klankosova.tv and 1 % read other 

portals. 

 
Fig. 1. Daily Visits to gazetaexpress.com - June 15, 2014 
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Fig. 2. Visits to gazetaexpress.com - from 1 January to 31 January 2017 

. 

1.2 The speed and amount of news release 

 

The printed version of Koha Ditore and the online version koha.net are in the framework of the 

"Koha Group" media group. According to the data provided, in 2018 the circulation of this 

newspaper's printed version has dropped to 8,000 copies, of which only 5,000 are sold, while 

30% - 40% cannot be sold in the market. Whereas, when it comes to the online version of 

Koha.net, in 2018, the number of visitors has been from 250,000 to 400,000. The development 

of technology and the internet has also influenced an evident increase in the amount of 

information and speed of receiving that information. In the framework of this research, the survey 

method analyzed the amount and timing of the news release in the daily printed newspaper Koha 

Ditore and online newspaper "koha.net". 

 

Below are tabulated data from two versions: 

Table 1 and Table 2. The data of the printed version of the daily newspaper Koha Ditore, dated 

July 3rd 2018, as well as the data in the online version of the newspaper koha.net, also dated July 

3rd 2018.  

Table 1.  Number of pages, news articles and rubrics that are part of the printed version 

of Koha Ditore July 3rd 2018, based on observation method  

Rubric Number of Pages Number of articles 

Front Page 1 7 articles 

Arbëri 5 5 articles 

World 3 3 articles part of sub-rubric “short”  

Insights 2 7 articles 

Feuilleton 1 3 articles 

Subway 4 1 articles 

Through 4 9 articles 

Culture 3 13 articles 

Sport 5 6 articles 
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Tabela 2.  Number of pages, news articles and rubrics that are part of the online version 

of Koha.net July 3rd 2018, based on observation method.. 

Rubric  Number of articles 

Front Page 92 headings in the written format and 7 in the 

sub-section "Most Read" as well as 6 headlines 

with video news 

News  15 headlines 

Chronicle 8 other titles under the sub-section "Most Read" 

Culture 15 headings and 7 other titles under the sub-

section "Most Read" 

Mes për mes 15 headings and 7 other titles under the sub-

section f "Most Read" 

Insights  18 headings in written form and 7 video clips 

(24 in total) 

Sport  33 headlines, as well as 7 headlines in the "news 

of the day" sub-category within this section 

Lëmsh 37 headlines, 7 "Most Read" titles, and 32 other 

headlines under the sub-directory "Everest 

Expedition 2017" 

Video  33 

Archive 64 headlines with video news 

 

 

From these tables can be seen that in the daily printed Koha Ditore, there is a total of 72 news 

(titles), including short news. Whereas, in the online version of the newspaper "koha.net, 340 

main titles have been published, including titles from the" Most Read "and" News of the Day 

"titles, 77 titles with video news, and 168 headlines in the Archive section, where readers have 

the opportunity to browse and read all the previous news, as of 17.02.2017. On the first page 

there were 12 headlines and 4 video news. 

 

Whereas, in the printed paper Koha Ditore, there are only 7 headlines in the front page. The main 

articles that are highlighted above are only within the first page of that relevant section, without 

going to other pages that are within the section, or not all other titles on the pages within each 

rubric. The printed newspaper Koha Ditore prepares a day earlier to go on sale a day later, this 

time does not apply to the online version of Koha.net, where the news is published immediately 

depending on the time of arrival. 
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Figure 3 shows time of publication for some news of July 3rd 2018 

 

As can be seen in Fig. 3. Koha.net publishes news throughout 24 hours a day, news is often 

published every hour and every minute, depending on the occurrence of events and news that are 

ready to be published for the public. 

Conclusion 

The findings of this research lead us to the conclusion that the development of technology and 

the Internet has greatly influenced the print media market in Kosovo's by reducing the printing 

and circulation of the newspaper, while in some cases even leading to the extinction of 

newspapers or the transition from the printed version to the online one. Based on the data 

collected and processed, observing the reduction of the number of printed newspapers over the 

years in Kosovo and the increase of the online ones, suggests that the development of technology 

and especially the usage of the Internet has influenced media in Kosovo. Due to the speed of the 

news preparation and spread and the lower cost of preparation and distributing the news, the 

number of online newspapers is increasing rapidly. 

Failure to sell all printed newspapers has caused many news companies to go online. According 

to the research, the overall cost of printing and distributing newspapers per year amounts to 

around one and a half million euro. While, on the other hand, the annual cost of general expenses 

for the production and maintenance of the online newspaper is only about five hundred thousand 

euros. As per the fast service or fast news delivery, printed newspapers are in disadvantage 

compared to online news portals, due to the affordability and space available that online 

newsletters have. While readers have to wait until tomorrow to read the printed newspaper, this 

is not the case with online newspapers because readers receive news in due time. Online 
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newsletters allow readers to read the news 24 hours a day, which cannot be done by printed 

newsletters. 

Therefore, the conclusion is that the development of technology and the Internet, due to the speed 

of the news spread and the lower cost of the preparing and distribution of news, has greatly 

influenced the reduced number of printed newspapers and increasing of online newspapers in 

Kosovo. 
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Annex: Survey Results 

 
Fig. 1. Question 1: What is your gender? 

 

 

 

 
Fig. 2. Question 2: What is your age? 
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Fig. 3. Question 3: Where do you live? 

 

 

 

 

 

 

 
Fig. 4. Question 4: Which medium do you prefer for news? 
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Fig. 5. Question 5: Where do you read the daily news?? 

 

 

 

 

 
Fig. 6. Question 6: Do you still purchase printed newspapers? 
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Fig. 7. Question 7: Which is the fastest in publishing the news? 

 

 

 
Fig. 8. Question 8: What online news portal do you read the most? 
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Fig. 9. Question 9: Which printed newspaper do you read the most? 

 

 

 

 

 

 
Fig. 10. Question 10: Do you think that the internet and technology have damaged printed 

newspapers?  
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Fig. 11. Question 11: Has technology and the Internet affected you to be informed more quickly? 

 

  



71 

 

 

Policymaking in Kosovo as Communication through 

Monologues on the Facebook Network 

Gjylie Rexha 

gjylije.rexha@ubt-uni.net 

Abstract. Political communicators in Kosovo have transformed Facebook into a new platform 

through which they aim to promote their political campaigns. They seek to e-represent themselves 

as moderated actors, albeit using it as one of the options of the previous way of campaigning. 

Monitoring the Facebook pages of the main political subjects at two different periods in time, 

this paper elaborates how Facebook is used during political campaigns, in Kosovo. The 

monitoring results and quantitative analysis serves for the qualitative analysis on the changes 

brought about by using Facebook in political communication. This paper establishes that politics 

seeks to vest to the most common social network in Kosovo the characteristics of a medium that 

is suitable for political marketing however, without getting involved in interactive 

communication with the constituencies. 

 

Keywords: Kosovo, e-politics, political campaigns, Facebook 

Introduction 

Social media have transformed the traditional frames of political communication by blurring the 

clear divisions between participants in the linear top – down communication model. “Networked 

society/networked politics” (Couldry, 2012, pg 152-180) have changed the ways how political 

messages are conveyed and how they reach the audiences/constituencies that are increasingly 

fragmented. In this multiple, many-directional and inter-personalized communication the 

structures put in place by the mass media through which they become “means of elite 

empowerment” (Picard, 2015, pg 33), they have been brought down and replaced by direct – but 

complex – communication. The basic principle new media were raised upon are: communication 

many-to-many, which has transformed them into media that succeed in making a political product 

more permeating. “The communicators use the potential of e-representation offered by new 

media for a greater interactivity between the public and political spheres” (Lilleker, 2006, pg 72). 

The traditional process of two-party and two-way communication, primarily controlled by the 

political stakeholder, has become multidimensional and at the same time, more open, albeit more 

difficult to control. As it stems from studies in different countries: by allowing for many-to-many 

exchange of ideas, the Internet has created opportunities for bottom-up communication (Brants, 

Voltmer, 2011, pg 9). These scholars pose the big question “is political communication turning 

into a Babel in which new communication technologies, which exceed everything mankind has 

previously known, or even dreamed of, produce nothing more but grey noise of meaningless and 

disjointed messages nobody is listening to? The powerful social networks have become media 

giving voice to those whose voices were denied by the mass media; either due to editorial policies 

or economic interests. This does not imply that social media have excluded the mass media. 

Rather, they are additional option at an era when “citizens use different media and use them in 

varying degrees” (Benoit, 2007, pg 24). The social media offer their unique capacity for the 

demanding citizenship that no longer accepts the role of passive audience/constituency, whose 

only link with the political commenters is through media that follow their logic. Having this 

mailto:gjylije.rexha@ubt-uni.net
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specific feature, in principle they facilitate communication making it more direct and 

transforming it from formal communication into more personalized communication. At the same 

time, they place the political communicator in front of the requirement for employing new ways 

of dialoguing and being accountable to the constituencies. Just like the voters, who use media at 

different levels, so do the politicians manage to use the unique capacities of such media at 

different levels too.  

Several scholars have argued the level and various purposes of using them in countries with 

varying degrees of development of democracy (O Ates, 2013, Hendricks, Denton, 2010, Marku, 

2014, Ward, Gibson, 2006, Howard, 2006). The Obama effect, created by the campaign of 2008 

in which “internet was used strategically and dynamically to motivate, involve, and generate 

enthusiasm among the electorate (Hendricks, Denton, 2010, pg. xi) in the practice of political 

campaigns, and in particular, of election campaigns in other countries, can be found in the 

practice of political campaigns, and in particular of election campaigns in other countries 

appearing in distinct forms and effects depending on the purpose and political-social 

environment. “Campaigning in democracies around the world is becoming more and more 

Americanized as candidates, political parties, and news media take cues from their counterparts 

in the United States” (Swanson, Mancini, 1996, pg 4).  

The main characteristic encountered across Albanian political parties in Kosovo, as a country in 

transition, with an underdeveloped economy but with a high level of Internet use and with a 

young population is that social networks are fast becoming an inherent part of communication in 

political campaigns, and in particular of communication in election campaigns. As argued by the 

scholars “the new media are no longer a symbolic forum for the expression of the public opinion 

as it used to be throughout the industrial era; now they are the public opinion itself” (Marku, 

2014, pg. 18). The political parties in Kosovo use several new media simultaneously, and 

depending on the importance they, as political stakeholders, give them in the framework of 

communication strategies they develop, the world's largest social network has become a media 

used for e-politics by each of them. “Politicians are using Facebook, as one of the most popular 

social networks in Kosovo, to communicate and interact with the followers and potential voters” 

(Bajrami, 2017, pg 271). However, the level of use of Facebook as a platform for disseminating 

political messages is different, depending on the party and its leader.  

Research Questions  

RQ 1: Is Facebook changing how the main political parties in Kosovo and their leaders are 

making political campaigns?  

RS: Is Facebook being used as a medium to communicate with the citizens/voters or as an 

additional platform for political marketing dissemination? 

Methodology 

The method used for this study is monitoring. The statistical data drawn from monitoring serve 

for quantitative and qualitative analysis of the process of communication established by the 

political parties in Kosovo and their leaders with the constituencies, who have access to 

Facebook. This social network was selected based on its ubiquity in Kosovo, as the political 

stakeholders in the country consider it of priority for developing direct communication with the 

citizens. The monitoring focuses on the key political subjects in Kosovo as per the results of the 

parliamentary elections in 2017 and expands over two different periods of time of two political 

campaigns. 
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According to the data from the Central Elections Commission as the only institution that 

announces the official election results, the subject with the largest number of votes was Lëvizja 

Vetëvendosje (LV 27,49 %), the second subject was Lidhja Demokratike e Kosovës (LDK 25,53 

% ), but the winner of elections was the coalition of the political subjects (PAN, 33,74 %). This 

study does not deal with the coalition as a separate entity due to the heterogeneous nature and 

because each of the coalition subjects has separately laid out communication through Facebook 

with the potential voters. Therefore, the monitoring for the purpose of this study focuses only on 

the main party of the pre-election coalition, the Partia Demokratike e Kosovës (PDK). By 

focusing on the main party of the pre-election coalition enables a comparative analysis between 

the three main political parties in Kosovo and their leaders. 

In order to draw results and with the purpose of creating a database of statistical data that enable 

a more in-depth quantitative and qualitative analysis of the behavior of these subjects at various 

periods during various campaigns, monitoring has focused on the following periods: the official 

election campaign and the political campaigns qualified as quite, when the same parties acted in 

the capacity of parties in power (PDK) and those in opposition (LV, LDK) and conducted 

political campaigns for issues considered of national interest for Kosovo. Regarding the first one, 

the last 10 days of the general elections of June 2017 (31 May – 09 June) were selected. The last 

days of a campaign are the most intensive and during those days the main activities of the political 

parties and their leaders take place; therefore, they provide an opportunity to analyze the approach 

and behavior of politics and citizens in direct communication through the social network of 

Facebook. Likewise, the results of these elections provide an opportunity to analyze the political 

subjects based on their classification into traditional subjects (PDK, LDK) and new subjects in 

the political arena (LV). This classification is important as it enables an analysis of the distinct 

attitudes and approaches created by the new media, subjects that are traditionally learned through 

campaigns that are based on gatherings and mediation of mass media, compared to subjects that 

develop more personalized models of communication and seek to rely on the power of the new 

media to attract voters. 

The second period was randomly chosen during the usual political campaigns also to serve the 

comparative analysis on the growing trend of the same political subjects for the advancement of 

e-politics. To draw parallels in time, the same pages were monitored for the same period the year 

after, i.e. 31 May - 09 June 2018. This period coincided with the campaign for important political 

issues: the possibility of early parliamentary elections, the dialogue Kosovo-Serbia as a process 

required by the international community, the visa liberalization, internal party elections at several 

levels and in some political parties. Therefore, this was a period when the same subjects were 

actively involved in political campaigns, developed from various positions: either while in power 

or opposition, characterized by internal developments that are reflected on the virtual 

communication strategy (LV has brought back its previous leader, while LDK was going through 

a period in which the serious health condition of its leader reflected in the way how the party was 

represented in public). 

The political parties in Kosovo were traditionally parties of the leaders (Beqaj, 2010), therefore, 

in parallel with the three main political parties, the pages of the leaders of these subjects were 

also monitored. Each of them has opened personal pages on Facebook, which they use primarily 

to convey their positions on political issues. The monitored periods were characteristic as each 

of the leaders carries out a distinct approach compared to the other  two. As such, the analysis of 

their pages serves also to determine the role they have as leaders in the framework of their 

political party.  
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Discussions  

Facebook as a Medium for Political Marketing  

Old stakeholders in the political stage in Kosovo are trying to adapt new ways of doing campaigns 

within a social milieu that is constantly changing. In a country characterized by a young 

population, which uses extensively the new communication technologies, old fashion parties and 

leaders make efforts to represent themselves as modern actors of the e-politics community. The 

parties known as traditional (LDK and PDK) are trying to overcome the period of their linear 

communication with the constituencies through large gatherings and mediated communication 

through mass media, into a more direct communication that uses Facebook as the most widely 

used social network in Kosovo. However, moving from “mass media age” campaigns (Dinkin at 

Howard, 2006) in the cyber politics age implies the need for change in communication and 

dialoging between the political stakeholders and the constituencies. 

As scholars in other countries conclude “new online spaces could allow for ongoing dialogue 

between members and between organizational elites and members” (Ward, Gibson, 2006, pg 30). 

In the case of Kosovo, the main traditional parties have opened special Facebook pages where 

they are partially moving their communication with the electorate. Simultaneously with the press 

conferences and releases, the gatherings with the militants and political supporters, asking the 

votes through direct meetings with the citizens etc., they are conducting virtual communication 

that is primarily achieved through using this social network. Facebook is merely an additional 

platform for the political communication between the traditional subjects in Kosovo and the 

constituencies. They still rely on the coverage provided by the mass media and other new media 

in the form of online portals that are being developed in Kosovo. At times of official election 

campaigns, the audio-visual media cover the daily activities of the political subjects mainly as 

per the legal requirements, which are obligatory for them and foreseen by the legislation on 

elections (IMC, 2017). They use Facebook as a parallel channel of communication, where they 

post content that is their political and media production. Upon monitoring the most intensive days 

of the campaign for the election in 2017, it results that all posting of the PDK and LDK are a 

product of the parties themselves, and promotion of the party activity. None of the posts is re-

sharing of stories produced by the mass media on the same activities, although the mass media 

actively covered the campaign and prepared stories for their news programs. By circumventing 

the mass media stories during the election campaign, both analyzed parties demonstrate that they 

use Facebook to offer the citizens their version of events. Thus, they view Facebook as an 

opportunity to build direct communication with potential voters and at the same time, as a 

platform that limits the role of mass media as a stakeholder of political communication. The 

information conveyed to the voters having as the sole source the political stakeholder does not 

go through editorial filters of the mass media and therefore, contains the features of political 

marketing.  

Another characteristic is the non-inclusion of political parties in the interpersonal communication 

process with the constituencies. The pages are open for the comments of citizens, however, there 

is no dialogue between the political stakeholder and the citizens who comment. Having this 

feature, it is carried out as a one-way communication that receives no feedback from the political 

stakeholder, who is the key entity in the process. During political campaigns, and the election 

ones in particular, communication between political subjects and Facebook users has content that 

bears similar features as the earlier press releases, excluding the opportunity for interaction 

through questions and answers. Indeed, there is no interaction between those who administer the 

pages and the commenters, as more often than not, there are insulting comments expressing 

objections against the party at issue. In this way, political subjects carry out limited and closed 

communication, without creating an opportunity to open through this social network any 

discussion on issues, election promises and positions they propagate. 
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In the campaign for the 2017 elections, the two traditional subjects (PDK and LDK) posted on 

their Facebook pages from 1 to 4 activities of the day (with the exception of the last day of the 

campaign), which were officiated by the key figures of the party. LDK, as the oldest party on the 

political landscape, appears to be the least active subject on this social network. In the last 10 

days of the campaign (which is the most intensive period of election activities) LDK has posted 

a total of 15 activities, compared to PDK, which posted 37 activities, of which, 16 were posts on 

activities on the last day of the campaign (9 June 2017).  

 

Partially Discernible E-Representation  

In the political landscape of Kosovo, Lëvizja Vetëvendosje, as a newest subject compared to the 

former two, is distinguished not only for its political positions but also for the way how it uses 

the new media to disseminate political messages. During the campaign for the parliamentary 

elections of 2017, this subject was distinguished by its intensive use of Facebook compared to 

the two traditional subjects, by the number of likes it gained and by the number of comments and 

shares of posts by the subject. Individuals who supports the posts on this page do not stop at 

“like” but also make supporting comments and above all, these posts are characterized by the 

number of “shares”. According to monitoring data, shares range from several tens to several 

thousand, reaching to 12,071 of a post, dated 8 June 2017. The number of shares demonstrates 

the mobilization of the supporters who are users of Facebook to contribute in the dissemination 

of the election messages and their active participation in carrying out the campaign. Subject 

messages reach the friends of the subject supporters thus multiplying the opportunities for 

expanding the resulting discussions. Within the net-society of the cyber politics, shares become 

an opportunity for expanding information and dialogue, although the source of information 

remains the same and serves the political subject disseminating it. Re-sharing information of the 

political subject confronts evaluation or judging the objection with the positive appreciation or 

support by a larger mass of people. As such, this may be used as a good opportunity to reach out 

to as many voters and to mobilize several categories that are least interested in campaigns and 

have no preferences for specific subjects. As Scott Goodstein, responsible for the Obama text 

messaging campaign defines: “New Media and the Internet and text-messaging all have millions 

of people communicating in unique ways, and I don’t think it’s going to be going anywhere for 

a very long time” (Hendrick, Denton, 2010 pg 11).  

However, in Kosovo, even in the case of Vetëvendosje, the level of using opportunities stemming 

from the new media has not yet reached the required level of intensity and massiveness that would 

transform it into a decisive factor in the process of mobilizing a high percentage of the passive 

constituencies. In the 2017 elections, Vetëvendosje managed to double the number of votes, but 

some 60 % of the constituencies in Kosovo still not did take part in the voting. Therefore, the 

most intensive use of the new media compared to the other traditional subjects represents a factor 

of influences, albeit not at the level that would make this subject an example that functions as per 

the model that began being used by the Obama campaign in the US in 2008. Although it is 

advanced compared to other traditional subjects in Kosovo, Vetëvendosje too has not yet 

overcome the threshold of transforming Facebook and other new media into a mobilization 

platform through establishing interactive, more open and more personalized communication that 

would lure the undecided constituency and would activate the passive one. 

At other times, the Facebook communication of Vetëvendosje is comparable to the one employed 

by other subjects through posts that exhibit features of promoting the subject’s daily activities, 

produced by the party PR, which reflect its dynamics in the political area as a subject of the 

opposition. The official page presents the positions of its key figures, including members of the 

parliament, promote their public appearances in the mass media, and disseminate their positions 

and reactions on issues considered of importance. 

Communication Focused on the Powerful Figures  
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The information on political activities and positions of the political subjects in Kosovo are shared 

on Facebook and often, the same content is found simultaneously on the page belonging to the 

party, on the personal page of the party leader, and on the pages of other figures appearing to be 

the key party leadership ones. During calm political period, or during political campaigns, outside 

of the election campaigning periods, the key public appearances of the party representatives are 

promoted through the page of the party, whereas the individual pages of the key party figures 

present their individual positions and activities. At such periods of time, the intensity of the party 

and individual communication of the most representative figures of the party depends on the 

overall political developments and on the communication strategies designed by each party. In 

the case of the parties that were monitored, the leaders are more active at periods of important 

processes. At such periods, they use Facebook as a platform to publish the positions, promotion 

of activities, new introductions to the party, their polemics with the political opposers and also 

promote their appearances on mass media. Such periods are characterized by a more spontaneous 

communication, which spreads over the levels within the party itself and is less followed by the 

virtual supporters. A key characteristic stemming from the comparative analysis of the election 

campaign period is the partial decentralization of the representation of the subject by some 

communicators simultaneously. The communication does not focus on the key figures alone but 

on several of them, primarily members of the parliament or figures who have public and political 

influence. 

However, this common feature of Vetëvendosje and LDK stems from various reasons. In 2018, 

Vetëvendosje reinstated its previous leader Albin Kurti and this method of representation may be 

analyzed as a part of the communication strategy, as the daily activities of the leader are broadly 

promoted on his personal page. In the case of LDK, the decentralized presentation cannot be 

analyzed only as a communication strategy as it is conditioned by the health condition of its 

leader, Isa Mustafa, who in 2018 was not active on the political stage and made political 

statements only on special occasions. In the case of the PDK the leader Kadri Veseli is at the 

center of the presentation on the party page, which focuses on his activities in his double capacity: 

the institutional capacity as the Speaker of the Assembly of Kosovo, and his party capacity as the 

head of this political subject. The promotion presentation method is characterized by the practice 

of re-posting on the party page his postings from his personal page. The monitored period 

coincides with the elections for the organizational structure of the party youth and the leader is 

particularly promoted as a supporter of youth activities within the party. In the case of this party, 

communication is centralized on the figure of the leader who overshadows the other important 

figures and attracts a multi-dimensional presentation. 

During periods of election campaigns, Facebook Communication reflects the situation within the 

party and the real power of specific political figures. The election 2017 campaign is characterized 

by the domination of presentation of two candidates for Prime Minister (VV, LDK) and party 

leader (PDK). In the case of Vetëvendosje, the focus on the candidate for Prime Minister (Albin 

Kurti) is linked with his real power within the subject, although at that time he was not the party 

leader. In the case of LDK, the focus on the candidate for Prime Minister (Avdullah Hoti) and on 

some other figures for candidates for members of the parliament stemmed from the situation 

within the party that was led by a former prime minister, with a weakened political position. The 

PDK promoted its new leader (Kadri Veseli) as the key figure, although he was part of the pre-

election coalition in which he was not nominated to be a prime minister. In Vetëvendosje and 

LDK, the leaders of the parties and other figures appear as support to the candidate for prime 

minister, whereas in the case of PDK, the leader who dominates communication appears in two-

fold roles: that of the promoter of candidates for members of the parliament from his party, and 

as supporter for the partner of the coalition nominated for prime minister. 

Focusing on the powerful figures demonstrates that during election times, as decisive periods for 

the political future, the political subjects stray from the usual promotion of the hierarchy line 

within the party and rely on the persons considered to be the best option for ensuring votes. In 
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this case, Facebook is transformed into a medium used to promote the actor that the political 

concept is represented by and through whom the subject aims power.  

Conclusions  

The main political subjects in Kosovo have begun to use virtual communication during the 

political campaigns and in particular election campaigns, albeit with varying intensity and only 

as an additional platform for public promotion. E-representation is focused on Facebook, which 

in Kosovo is the most widely used social network.  

The traditional parties use Facebook as an option for disseminating political messages, which 

mainly have the same content with the press releases used so far and with the positions of their 

leaders. The communication established with their virtual followers serves the political marketing 

and not the building of a more personalized or direct dialogue with the potential voters. 

Through Facebook, the subjects disseminate information bearing content that is produced by their 

public relations offices but fail to get involved in the process of communication with their 

followers. Bearing such features, communication made over the social network maintains the 

characteristics of the traditional linear political communication and does not influence on 

expanding the debate or dynamics of the continuous dialogue process between the political 

parties and constituencies. 

The new parties are more active and better organized in their virtual representation. Using the 

opportunity of the network to re-disseminate information (through shares) the debate expands to 

reach out to a broader mass of constituencies. However, in the case of these parties, there is no 

further communication or feedback from them in the capacity of the political stakeholder that 

disseminates the information.  

Both the traditional and new parties are presented at two levels: the party and the individual party 

representatives. Through such use, the social network becomes a medium of special capacity 

compared to the mass media, which is used as a direct channel for political promotion and 

marketing.  

The intensity of representation in this network is highest at times of election campaigns when the 

parties and the leaders use it as a special medium, where they are self-represented without going 

through the filters of the mass media. During such periods of time, presentation mainly focuses 

on the key figure within the party, who is either the candidate for prime minister, or the leader. 

Focusing on specific figures on the official pages of the political parties reflects the real power 

of the political protagonists within the subject and in relation to the potential voters.  

During calm political periods, presentation on Facebook is more decentralized and involves more 

important figures within the party, who appear as party communicators. Nevertheless, during 

these periods of time, the parties use various e-representation strategies. Some use 

communication strategies that promote the leader by focusing the party presentation on him, as 

the key figure with double presentation: on the official page of the party, and on the individual 

page. The other parties, the new ones, use strategies through which communication with the 

followers of the official party page is carried out at the level of some key representative figures, 

mainly members of the parliament and members of the leadership, whereas the leader is broadly 

represented in his personal page. 

Use of Facebook and other social networks for political campaigns in Kosovo, although still 

limited, demonstrates nevertheless that political actors are considering these networks as 

alternative media for political campaigns. However, they are at a stage when they are trying to 

use the power of social networks to disseminate political products and not to build continued 

communication and dialogue with the constituencies.    
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Abstract. A very important reference point for this paper is the process of transformation in 

which the Macedonian state and media have been involved from 1991 up to present. The process 

of transition represents a social change that mainly involves political changes which implies all 

aspects and systems of a modern society. 

In the context of media and information science, this term has almost never been discussed. 

Therefore, it is necessary to take an interdisciplinary approach in its conceptualization. 

Macedonia has not been a very good example of democracy so far and, according to the analysis 

of this paper, little or nothing has been done to get out of this everlasting transition phase. The 

paper aims to identify and analyze eight processes or groups that are contradictory to the 

processes of change in post-communist media systems. 

 

Keywords: Media, Information, Transition, Macedonia. 

Introduction 

About the transition process and the media transition  

The transition process represents a social change that involves mainly a political change. 

Therefore, when speaking of politics, politics automatically includes all aspects and systems of a 

modern society.For this reason, the overall transformation is an indispensable condition, but not 

sufficient for transition.So, the concept of a comprehensive form of historical time covering the 

collapse of the communist regime is the time of transition. Transition has a beginning, but the 

end is almost always uncertain. 

Wolf (1998, 40); Merkel/Puhle(1999, 105)are of the opinion that transitions can be clearly 

identified in terms of their starting and ending points and are limited to a clearly defined stage of 

the immediate creation of a democratic political system30. 

O'Donnell (1993, 6) also makes it clear that transitions are characterized by a clearly defined 

starting and ending point and a limitation at the political level and it cannot be concluded that 

these are direct and short-term transitions.Instead, transitions are usually associated with high 

uncertainty, delays and hurdles. Merkel (1999, 73) also writes that e.g., disturbances as a 

characteristic attribute of post-communist countries include not only political order but also 

economic structures and social mentalities. 

                                                                 
30Egger, Miriam: Die Auslandsarbeit der politischenStiftungenzwischenEntwicklungs- und 

Transformationskontext:  EineUntersuchung der Tätigkeit der Friedrich-Ebert-Stiftung 

inLateinamerika und Osteuropa – EineStudiezumorganisationalenLernen, 2006 (p.154). 
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According to Berisha (2007, 47), the media, which are in transition with the society and are 

engaged in an intensive transition process, need some assistance programs (especially about 

strengthening the free and pluralistic media).Their programs need to be completely reformed in 

the sense of legal reforms, professionally trained and create a realistic system to inform the 

society where the public interest is directly concerned. 

Transition and media transition in Macedonia 

There are some problems with transition in Macedonia. The first problem is that a large number 

of so-called transition politicians are still in important positions of responsibility and 

leadership.Political rhetoric is somewhat focused on finding the guilty party for the transition, 

instead of finding solutions for transition victims, instead of changing the backwardness and 

starting to look ahead.Consolidation assumes that the pluralistic and democratic state provides 

something for both the leading groups and elites, but also for other parts of the society. The 

question that is raised here is: "How has the standard of living of people in Macedonia changed 

compared to communist time?" The problem is not only the effort to democratize the country and 

the institutions, but also the sustainability of this democratization and consolidation. 

Macedonia has been a very bad example of democracy so far and little or nothing has been done 

to get out of this transition phase. It seems that Macedonia (or political leadership) did not like 

the transition of the system, but all of this came as a blow from the other countries of the former 

Yugoslavia that have shifted into democracy. There are many analysts who say that Macedonia 

is the only country that has entered a new system without a proper destination, and again, even 

after this journey, there is no idea where the country is going. This also affects the current 

situation in Macedonia.After the collapse of communism, Macedonia had to redefine the media 

system and should therefore be based on a model of a media system with normative media 

theories, concepts of the role of media and journalism in society and a real public space of media.  

Media should work better than in communism. But how true is this sentence when it comes to 

today's Macedonia and its media? 

According to Jakubowicz (2005, 6), at least eight processes or complementary or contradictory 

groups can be identified for the processes of change in post-communist media systems: 

 

1. Reducing monopoly and re-monopolizing (partial) 

2. Commercialization and economics of media systems 

3. Changes in media freedom and independence  

4. Democratization 

5. Pluralization and diversity in media 

6. Professionalization of journalists 

7. Development of public service broadcasting 

8. Internationalization and Globalization31 

 

I will try to compare these eight points with the state of the media in Macedonia in order to see 

if a parallel can be drawn. 

 

1.Reduction of monopoly and re-monopolizing (partial): State companies (the bulk) were sold 

to leading structures for small amounts of money and they sold the same companies again for 

higheramounts.Some media owners have earned money exactly according to this principle and 

have established their media homes, as Lange (1997) describes: “to buy a voice, control a voice 

                                                                 
31Jakubowicz, Karol: Post-Communist Media Development in Perspective. In: 

InternationalePolitikanalyseEuropäischePolitik | PolitikinformationOsteuropa, März 2005. 
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or have the ability to let others use that voice.”It is evident that the largest media houses in 

Macedonia are also family businesses. 

 
2. Commercialization and economics of media systems: The more the transformation is 

advanced in a post-communist country, the more market mechanisms shape the media scene – 

and the more the oxygen of democracy is squeezed out by the laughing gas of the tabloidization 

of all the media. This is especially true for private media in Macedonia, which were sold to 

foreign companies, especially to the German WAZ 32 group. The WAZ group tried to spread the 

media by buying some newspapers and not to give readers a real reflection of the situation in the 

country, but informed them with various tabloid information.Other media (private and public) 

attended the WAZ group and their media content. Private media dominated over the public, which 

at that time were fighting for their survival. The media concentration was great, because at the 

same timesome rich companies had several media. 

 

3. Changes in media freedom and independence: There are many deficiencies in the freedom 

of the media. Many international organizations like Freedom House, Reporters Without Borders, 

OSCE etc. have reported several times and the last time they provided annual reports on media 

freedom and their independence. In Macedonia, journalists are being prosecuted and charged. 

Critical articles, critical broadcasts and critical media are generally missing. Journalists make 

self-censorship because they worry about their workplace. They are unprofessional and only a 

small number of journalists have higher education.Politics dominates the media scene and not 

only journalist reporting is dominated, but ministers or former ministers and senior and important 

politicians possess different media in the country.Media independence or media dependence in 

Macedonia is a very important aspect which is not to be underestimated and can be explained in 

two ways: On the one hand, media coverage by the owners is politicized, on the other hand, 

media, for which we could think that they have nothing to do with politicsat least, is politicized 

and oppressed by the ruling party through advertising and government advertising. 

 

 

Year Place 

2007  33 

2010  18 

2011  4 

2012  1 

2013  2 

                                                                 
32 The WAZ media group until 2012, now the Funke group, the third largest publishing house in 

Germany, which owns some media in the Balkans, among others in Macedonia. In Macedonia 

WAZ had 3 daily newspapers "Dnevnik", "Vest" and "Utrinskivesnik". The focus of the WAZ 

Group activities is traditionally the newspaper and magazine sector. The company from Essen 

/ Germany is one of the largest regional newspaper publishers in Europe. In Macedonia WAZ 

bought the above 3 newspapers in 2003 and expanded its business with several magazines until 

2012. In early 2012, WAZ sold its shares in above mentioned media and retreat from 

Macedonia. 
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2014  1 

2015  1 

2016  2 

2017  / 

Table 1. Macedonian Government Place in Top 50 Advertising Companies. 
 

4. Democratization: According to Jakubowicz (2005),democratization of media organizations 

themselves may take the form of making the media, their ownership, management and content, 

more democratic and socially representative.In Macedonia, especially in recent times, the 

decision-making (production) of media laws, media conferences and media regulations is 

attended by more and more representatives of different groups, and this from a democratic point 

of view is a priority.Only when it comes to the implementation of these laws, the media are faced 

with many problems related to the aforementioned facts, that the media are politicized to a very 

high degree and journalists consider the laws as very important points of self-regulation, but they 

do not want or cannot implement them in their work.On the other hand, the government proposes 

or issues overnight prepared laws without the consent of others (various groups), or issues laws 

from the drawer without consulting with the relevant groups.Also, the new media law under 

which digitalization was to be made emerged from the drawer of the ruling party.Digitalization 

took place on 01.06.2013 and the law was kept in drawer up to 1 month before implementation 

and then sharedwith the public. 

 

5. Pluralization and diversity in the media: At this point, it is worth noting that after the change 

of the system, from the monist to the pluralistic system, there was an enormous number of media 

in Macedonia.Only electronic media were over three hundred. The Information Agency had 

recorded up to 92633 print media34 by December 2002.The media market showed a variety of 

media and so it can be said that the level of democracy is too high because of this pluralism and 

diversity. In fact, this view is misleading, because most media were under government control.In 

this sense, it can be said that in Macedonia media dominate more the politics than in communism. 

All electronic media in Macedonia will have to pay money to the state for a license, or the so-

called concession35. The amount paid by a medium depended on whether the station was national 

or local and how much population was covered.Part of this money, which should be paid for the 

frequency, could turn media back into project form. The projects were evaluated by a jury 

selected by the Broadcasting Council.The closer the ruling party was to the media broadcaster, 

the greater the opportunity to make money for the projects. The quality or content of the project 

was not as important as the criteria were set by people close to power and the media. Diversity, 

and consequently democracy, and freedom of speech were just a visual illusion.  

 

6. Journalistic professionalization: Few of the journalists working in various media in 

Macedonia are professional journalists. Most of them do not have the necessary higher education 

in journalism and subsequently most of them work unprofessionally and irresponsibly. They are 

dependent on their work policy and thus by their employers, and somehow do not have the desire 

for professionalism and do not want to take responsibility. They have low salaries and wage 

inequalities and this has an impact on their work. According to the research conducted by the 

                                                                 
33TanjaPopoviq: The Former Yugoslav Republic of Macedonia 
34 Newspapers, magazines, tabloids, and other types of press like almanac 
35 The fee paid by the media to the state was called a concession from 1997 to 2005 and from 

2005 it is called a license 
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Independent Syndicate of Journalists and Media Workers in Macedonia, it has come to light that 

over 90% of journalists in Macedonia are not happy with their reward for their work. 44% are 

not at all satisfied and 40% are dissatisfied.Only 10% think they are paid a lot for their 

work36.Rather than campaigning or struggling for a journalistic, social, political, economic, or 

changing role in the media, journalists in Macedonia become lawyers and employers of their 

politicians in general.The media are controlled by different businessmen, party leaders, ministers 

or former ministers or members of the parliament, and so the content that is sent to the media is 

also controlled by the above-mentioned factors. Thus, the media cannot follow the role of the so-

called "watchdog".If we look at the role of journalists in a country like Macedonia, we cannot 

distinguish their role in socialist or communist Macedonia. In this regard, according to 

Jakubowicz (2008, 81), we have to do with what he calls "Lapdogs" instead of 

"Watchdogs".According to Jakubowicz, "journalists are the dogs of their employers". In addition, 

Jakubowicz says journalists are also the so-called "Attack Dogs," which are very common in 

Macedonia and these are journalists who attack anyone who endangers the interests of politics or 

the media and also daily publish to their boss a "shockingtruestory ". 

 

7. Development of Public Service Broadcasting: The Public Service Broadcaster in Macedonia 

has been able to play an important role in democratizing society in Macedonia since the collapse 

of communism, only if it could fully function independently. The Public Broadcaster had 

problems first of all with funding and then with the large number of employees. For a long time, 

the Public Service Broadcaster was government-dependent and unfortunately remains as such to 

this day.Also, the media content that has been transmitted here has been and is according to the 

sponsor's ideology (the sponsor is the government) in order not to allow the bankruptcy of the 

public broadcasters.Because of the content in favor of the ruling party and the government, the 

Public Broadcaster has broadcasted not the content close to society and social content and 

consequently the channel has now lost much of its credibility.More than 2000 employees, after 

switching from the monist to the pluralist system, received salaries without doing anything. 

Sometimes, the government has intervened from taxpayers' money to balance the losses in order 

to prevent station closure (bankruptcy). 

  
2004  2005  2006  2007  2008  2009  2010  2011  2012  2013  2014  2015  2016  

MRTV  
Public 

media 

1.382  1.191  1.138  1.132  1.079  786  879  878  873  846  852  907  905  

the 

private 
sector 

542  583  667  841  1.153  1.860  1.076  1.064  1.076  1.091  1.572  1.723  1.862  

in total  1.924 1.774 1.805 1.973 2.232 2.646 1.955 1.942 1.949 1.937 2424 2630 2767 

 

Table 2: The number of employees from 2004 to 2016 in the media sector in Macedonia. 

 

8. Internationalization and Globalization: There are very few film and television productions 

in Macedonia, so media relies on international audio-visual production.Broadcasting of public 

services had its own production in communism, but after the collapse of communism there was 

no more money and, of course, no interest in self-production. That way, since the collapse of the 

communist system, Macedonian radio and television stations have been oriented to the 

international market.At different times, television broadcasters mainly broadcast movies and 

serials from low-cost productions such as Spanish, Brazilian, Argentinian and recently Turkish 

serial. 

                                                                 
36White Book  of Professional and Labor Rights of Journalists  (p. 72) 
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Conclusion 

The transition in Macedonia has continued for more than 27 years and is far from over. In reality, 

it is as Jakubowicz and Sükösd (2008; 9) call, the post-communist transformation of "triple" or 

"quadruple", or even a simultaneous combination of "transformation, integration 

internationalization, modernization and globalization37.According to Lani (2011, 42), in most 

countries of the region, the transition from dictatorship to democracy has passed through the 

middle phase of the so-called "new authoritarianism." In other words, it would be better to say 

that in the early stages of transition, most of the Balkan people did not move from dictatorships 

to democracy, but from totalitarian communist regimes to authoritarian post-communist 

regimes38. 

According to Bauer (2006, 12), a functional memory of a society evolves over the complex social 

mechanism of understanding a society in itself and the agencies of this memory are not just 

politics, education or administration but are above all - the media39.  

It is a clear case that in Macedonia there is no good political will to change the situation of fully-

politicized media.As long as politics does not want to improve the situation and there is no 

criticism of it, there will not be media freedom in Macedonia.The government does not need to 

seek change. For the government, everything is all right. 

All the influence of politics in the media can be interesting and profitable for the government and 

the ruling parties, but all this brings with it long-term consequences for the whole society as well 

as for the democratization of the country.Society in Macedonia is somewhat "infected" by 

transition in the long transition period and does not intend to get out of this phase. Media are the 

main cause of this problem and have a great impact on people not to seek change. 
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